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ABSTRACT
This study investigates the factors influencing the spread of fake news on social media platforms, with specific focus on Enugu Urban, Nigeria. In an era dominated by digital communication, fake news has become a pressing social issue. The study adopted a mixed-method approach, employing a survey of 384 residents (with 362 valid responses) and one qualitative interview to gather data. The findings reveal that a significant proportion of respondents perceive fake news as intentionally misleading information, frequently spread through platforms such as Instagram,  Twitter, Facebook and WhatsApp. Key drivers of fake news dissemination include the desire for social recognition, political manipulation, low digital literacy, and lack of fact-checking culture. The consequences of fake news identified in the study include emotional distress, societal tension, misinformation, and reputational damage. Based on the analysis, the study recommends increased digital literacy, platform-specific fact-checking, regulatory policy enforcement, and public sensitization as strategies to curb the menace. This research contributes to sociological discourse by contextualizing the spread of fake news within the Nigerian digital environment and proposing grounded interventions tailored to the realities of Enugu Urban. Drawing from these insights, the study recommends the institutionalization of digital literacy programs, the establishment of platform-specific fact-checking mechanisms, stricter enforcement of communication regulations, and comprehensive public sensitization campaigns. By situating the phenomenon within the sociological realities of Enugu Urban, this study contributes meaningfully to the broader discourse on media sociology and digital communication, offering context-specific interventions to mitigate the menace of fake news in Nigeria’s evolving information ecosystem.

Keywords: Fake news, social media, misinformation, Enugu Urban, Nigeria, digital literacy, fact-checking, sociology.
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CHAPTER ONE
Introduction
1.1 Background to the Study
The emergence of social media has revolutionized the way people communicate and share information. Platforms such as Facebook, Twitter, Instagram, and WhatsApp have become primary sources of news and information for millions of Nigerians. However, alongside the benefits of real-time communication and information dissemination, social media has also facilitated the rapid spread of fake news. Fake news simply means false information that is made to look like real news. It can be a total lie, or just twisted facts meant to deceive people. In places like Enugu Urban, it shows up often on platforms like WhatsApp and Facebook sometimes as political rumors, fake health tips, or false alarms about crime. Because many people trust what they see online, such news spreads fast and creates confusion.
Here are examples of social media use in spreading both fake and real news:
Spreading  Fake News:
1. False election claims: Fake news about Nigerian elections spread on social media, influencing public opinion.
2. Health misinformation: On social media, misleading information on COVID-19 vaccinations and treatments is disseminated. 
3. Security rumors: False information about assaults and security dangers proliferates on social media, inciting fear.
4. Fake celebrity news: On social media, misleading information about Nigerian celebrities is disseminated, harming their reputations.
Spreading Real News:
1. Breaking news: Twitter and Facebook were used to report the #EndSARS protests in Nigeria.
2. News dissemination: News outlets like Premium Times and Sahara Reporters share news articles on social media.
3. Awareness campaigns: Social media was used to raise awareness about the COVID-19 pandemic in Nigeria.
4. Social movements: Social media played a crucial role in mobilizing Nigerians for social causes.
In the contemporary digital age, the unfettered proliferation of fake news through social media platforms has sparked questions about the accuracy of information. Allcott and Gentile (2017) define fake news as "false or misleading information presented as news" and state that it is currently common on Nigerian social media platforms. 
Omuromo and Oyero (2020) claim that the use of fake news on social media in Nigeria causes a variety of problems, such as political unrest, ethnic conflicts, and  health difficulties. Fake news has spread rapidly through users due to insufficient fact-checking procedures and a lack of suitable social platform laws.
Fake news distribution throughout Nigerian social media networks continues because users lack digital literacy skills as well as no comprehensive fact-checking system exists while sensational headlines attract numerous clicks. The expansion of social media influencers together  with the rising dependence on social media for information distribution has driven the propagation of fake news throughout Nigeria
The distribution of fake news through social media platforms in Nigeria leads to several problems that include  political instability along with ethnic strife and public health problems according to Omuromo and Oyero (2020).  Social platforms lack adequate regulations and fact-checking procedures which enables fake news to spread at a rapid  pace thus causing widespread user misinformation.
Social media users in Nigeria distribute fake news through their networks because they lack digital literacy competencies and because  no thorough fact-checking system operates while sensational headlines draw massive user engagement. The growth of social media  influencers alongside increasing social media usage as an information channel has led to fake news spreading widely across Nigeria.
1.2 Statement of the Problem
Social media platforms have evolved into major distribution channels for fake news which produces an escalating problem across Nigeria.  The lack of regulation on these platforms enables the rapid distribution of false information which shapes public beliefs while starting  violent events and damaging the credibility of authentic news outlets. Governmental and organizational attempts to fight fake news  have not solved the problem because it continues to spread extensively in Enugu urban areas where social media  platforms enjoy widespread adoption. Research must explore the fundamental reasons behind fake news distribution along with its effects and  potential solutions for controlling its spread.
1.3 Objectives of the Study
The general objective of this study is to examine the factors influencing the spread of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria.
The specific objectives are to:
1. Determine the perception of people concerning fake news on social media platforms in Enugu Urban, Enugu State, Nigeria.
2. Identify the environmental factors that contribute to the spread of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria.
3. Examine the consequences of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria.
4. Propose strategies that can be employed to mitigate the spread of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria.
5. Assess the relationship between age and perception of fake news among residents of Enugu Urban, Enugu State, Nigeria.
1.4 Research Questions
1. What is the view of people concerning fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
2. What environmental factors contribute to the spread of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
3. What are the consequences of fake news on social media platform in Enugu Urban, Enugu State, Nigeria?
4. What are the strategies that can be employed to mitigate the spread of fake news on social media platform in Enugu Urban, Enugu State, Nigeria?
1.5 Significance of the Study
The research holds importance through its examination of the increasing problem of false news stories affecting Enugu Urban in Nigeria. The study enables policymakers and educators together with media practitioners to create suitable interventions through their understanding  of fake news factors and resulting impacts. The research results will enhance academic discussions about misinformation while guiding the development of public awareness programs and media literacy projects and policy frameworks to control fake news distribution.
1.6 Scope of the Study
This study focuses its research exclusively on Enugu Urban located within Enugu State Nigeria. The research examines social media platforms as distribution channels for fake news propagation. The study examines different social groups in Enugu Urban to achieve an extensive evaluation of the problem.
1.7 Operationalization
Fake News:
Fake news refers to deceptive or incorrect information presented in the form of legitimate news, often aimed at manipulating public opinion or influencing social behaviour. In this study, fake news is operationalized through respondents’ perceptions, frequency of exposure, and their ability to distinguish between verified and unverified information. Measurement was carried out using survey items assessing how often respondents encounter, believe, or share news later confirmed to be false on social media platforms.
Social Media:
Social media refers to digital platforms that enable the creation, sharing, and exchange of user-generated content within virtual communities. In this study, social media is operationalized by the specific platforms respondents use—such as Facebook, Twitter (X), Instagram, and WhatsApp—and the intensity of their engagement. Measurement indicators include frequency of use, duration of daily activity, and primary purpose for social media engagement (e.g., news consumption, entertainment, or communication).
Media Literacy:
Media literacy denotes the ability of individuals to critically access, analyze, evaluate, and respond to media messages across digital platforms. It is operationalized in this study through participants’ ability to verify online information, identify credible sources, and apply fact-checking techniques when encountering online content.
Misinformation:
Misinformation represents false or misleading information spread without intent to deceive but capable of distorting public understanding. It is operationalized by respondents’ exposure to and sharing of inaccurate content, as well as their capacity to recognize and correct such information when detected.
CHAPTER TWO
Literature Review
2.1 Review of Relevant Literature
The spreading of false information across social media networks represents a critical worldwide issue which specifically affects Enugu Nigeria.  The chapter examines available studies about fake news effects on social media in Enugu by analyzing its definitions and  causes alongside its consequences and mitigation approaches. This research will analyze relevant studies together with their findings to create  a thorough understanding of the subject.
2.1.1 An Overview of Social Media 
Social media platforms exist as online spaces which allow users to generate and distribute content while connecting with other users. These platforms have transformed human communication methods and information retrieval and experience sharing practices. Social media consists of various platforms which include social networking websites and blogs together with microblogs wikis and media distribution  platforms. The world has integrated this technology into daily life through which people now connect and interact and distribute information  more easily. Social media serves as a potent instrument for individual expression and social movement and information distribution because it reaches billions of users globally. The societal influence of social media extends to political domains as  well as cultural sectors and educational institutions and commercial enterprises. The real-time interaction capabilities of social media enable  users to participate actively with content thus building communities and establishing worldwide connections.
2.1.2  Overview of Fake News
The term fake news describes fabricated content which deceives people by presenting false information as real facts.  The concept of fake news includes fabricated news stories along with propaganda as well as disinformation and  misinformation. Social media platforms and digital news outlets distribute fake news at a high speed because sensational content and political  motives and biased perspectives drive its dissemination. Public opinion along with political outcomes and social attitudes face significant consequences  from fake news dissemination. People face major difficulties when trying to recognize fake news because it presents itself in  a way that resembles authentic news content.
2.1.3 Instances of fake news in Enugu
A fabricated report stated that a military helicopter dropped weapons for herdsmen to attack Enugu State  and the entire South East zone which had the potential to create widespread destruction across the state and the entire  zone. The false information risked creating widespread panic throughout the population according to Rising rate of fake news  in Enugu worries Gov. Ugwuanyi.
A false report spread in Enugu State claimed that  25 people died because of herdsmen attacks in the state. The police authorities condemned the false information  by stating that the report contained fake names alongside events which never happened within Enugu State. People must  always verify information before sharing it because of this situation (Source: Fake News: Police dismiss report,  say no killing of 25 in Enugu).
The Enugu State Ministry of Education became a target  for fake news when a false report spread that the ministry required private schools to pay N5 million.  The ministry clarified that the registration and license renewal fees for private schools amounted to N100,000  to N300,000 thus disproving the false information (Source: ₦5 million charge fake news:  Enugu ministry of education fingers...).These instances demonstrate the need for critical thinking and fact-checking in today's digital age (Source: EFCC docks fake nurse for alleged N28.2m fraud in Enugu).

2.1.4 Consequences of fake news 
Fake news produces various outcomes which deeply affect people and their communities and entire societies. False information in  fake news causes people to make wrong decisions which may harm their health along with their financial situation and personal  welfare. Unproven treatments gained popularity during the COVID-19 pandemic because misinformation spread about their effectiveness.
 Institutions experience trust decline as a major outcome of fake news. False information presented as fact weakens the credibility  of trusted sources including news organizations and government agencies along with health care providers. When major events occur people tend to doubt valid information along  with professional advice. People started doubting scientific  evidence because of vaccine safety conspiracy theories which led them to avoid  vaccination.
Fake news in Enugu and other regions of Nigeria produces confusion and causes panic among people during actual  events. Online dissemination of herdsmen attack rumors in Enugu sparked community anxiety yet the threat proved  nonexistent. The spread of false news leads people to take actions that generate fear while destroying trust among  communities. Such misinformation weakens the trustworthiness of authentic information channels which leads people to doubt what information  they can trust.
Fake news generates major psychological stress together with feelings of anxiety among individuals. Through  the transmission of false information about health emergencies and natural disasters and other critical situations people develop intense panic attacks  and fearful reactions. People panicked and became anxious during the 2014 Ebola scare in Nigeria  because false information about an outbreak spread even though the World Health Organization declared no cases existed.
The distribution of fake news leads to severe financial consequences for affected parties. The dissemination of false corporate  and investment information triggers financial instability which results in economic losses. A fabricated news story regarding major corporate financial  difficulties typically drives stock market values down which harms both investment holders and staff members.
The spread of fake  news creates permanent harm to the reputations of people and organizations and institutions.
2.2 Review of Related Theories
The distribution of fabricated information through social media platforms exists as a multifaceted situation which multiple theoretical  frameworks can explain. Different theoretical frameworks offer understanding about the elements that enable misinformation distribution together with human behavior toward  fake news sharing and its societal effects. This section examines various theories which support research into fake news on  social media platforms.
2.2.1 Social Learning Theory
Albert Bandura introduced Social Learning Theory which demonstrates how individuals learn behaviors through observing the actions of their  environment. In Enugu Urban residents who regularly witness their contacts sharing unconfirmed news through WhatsApp or Facebook  tend to adopt this practice without malicious intent because it seems typical to them. People who notice unverified  news posts receiving numerous likes and shares become convinced that distributing such information is either acceptable or advantageous regardless of  its accuracy.
Key Tenets of Social Learning Theory
1. Observational Learning: People learn by observing  others, including their behaviours, attitudes, and the consequences of their actions.
2. Modelling:  Observers learn new behaviours by watching models (others) perform those behaviours.
3. Reinforcement:  Behaviour is more likely to be repeated if it is reinforced, either positively (reward) or  negatively (punishment avoidance).
1. Cognitive Processes: Learning is influenced by cognitive factors, such as attention,  retention, and motivation.
Application to the study:
The Social Learning Theory explains how people acquire new behaviours and attitudes and knowledge through the process of  observing and replicating others. A person who notices their friends or family members distributing fake news on social  media platforms will probably start doing the same. People learn that spreading fake news is acceptable through their observations  of others doing so. Social Learning Theory demonstrates that individuals will probably distribute fake news when they observe others  obtaining positive feedback from doing so. People tend to post fake news when their friends or family members get  social media likes and comments for their fake news posts because they want to achieve the same kind of positive  feedback. The theory demonstrates that cognitive processes play a vital role when it comes to how people learn and  behave. People tend to share fake news on social media because their minds possess biases which convince them that  the false information is actually accurate.
People tend to develop the practice of refraining from posting fake news on social media platforms because their  mental patterns create doubt about information which appears unbelievable.
The Social Learning Theory offers an effective framework which explains  how individuals acquire fake news sharing behaviors on social media and how they can be trained to prevent it.


2.2.2 Social Exchange Theory
Social Exchange Theory was introduced by George Homans in 1958 before Peter Blau expanded its concepts in 1964 to explain that people act to optimize their gains while reducing their losses. People form social connections  through the anticipation of receiving benefits which match their contributions according to this theory.
Key Tenets of Social Exchange Theory
1. The basic idea of Social Exchange Theory explains that people in relationships depend on each other because their actions  and results have an impact on their partners. The degree to which individuals depend on each other can produce  either advantageous results or relationship tensions.
2. The way power operates between individuals plays a crucial role in shaping  social interactions. A person with greater power or resource control tends to leverage their position to secure improved outcomes  or to control the relationship.
3. The foundation of social exchanges requires trust between parties. People who share  trust tend to create beneficial exchanges and establish relationship commitments. Commitment creates an environment of stability which leads to  security.
4. Emotional Contagion: The process of emotional contagion occurs when one person's feelings or emotional  states spread to another person during social interactions. Shared emotional states develop through emotional contagion which impacts the  overall quality and outcomes of social exchanges.
5. Social Norms and Expectations: The process of social  exchange depends on the established social norms together with the expectations of a particular society. People experience social norms  and expectations that guide their behavior and choices within their relationships.

6. Relationship Satisfaction: Social Exchange  Theory demonstrates that relationship satisfaction depends on the perceived quality of the exchange. People tend to feel satisfied  in their relationships when they believe the advantages from the relationship exceed its disadvantages.
7. Alternative  Comparison: People who participate in social exchanges typically assess their relationships by examining available alternatives to their current relationships  or outcomes. The evaluation of alternatives directly affects both satisfaction levels and relationship commitment. 
Application to the study:
Social Exchange Theory explains that human interactions occur to optimize benefits while decreasing expenses. According to my research  this theory indicates that social media users distribute fake news because they obtain rewards through likes comments and shares.  The receipt of numerous likes and comments following fake news sharing on social media creates a sense of reward that  leads users to continue spreading fake news.
Social Exchange Theory indicates that people tend to spread fake news when  they believe it will deliver them social advantages. A person would likely share fake news when they think it  will raise their social standing or increase their popularity among others. A person would tend to share fake news  when they think it will advance their specific objectives such as influencing public opinion or promoting their agenda. The  framework of Social Exchange Theory demonstrates how people receive motivation to distribute fake news on social media while also showing  methods to deter such behavior.
 2.2.3 Diffusion of Innovations Theory
Everett Rogers introduced the Diffusion of Innovation Theory in 1962 to describe how new concepts along with  practices and technologies spread throughout social networks. According to Rogers the diffusion of innovations follows a predictable pattern,  influenced by factors such as relative advantage, compatibility, complexity, trial ability, and observability.
Key Tenets of Diffusion of Innovation Theory
· Relative Advantage: The perception of superiority in new  solutions compared to existing solutions determines how quickly they will be adopted. The adoption rate of innovations depends on  their ability to deliver substantial benefits including enhanced efficiency along with cost reductions and superior performance. The popularity of  smartphones emerged because they provided advantages beyond basic mobile phones which included internet connectivity and application usage and advanced camera  functionality.
· Compatibility: The extent to which an innovation matches current beliefs and requirements together with established  practices determines its acceptance level. The easier an innovation fits into daily routines the less it requires changes in  behavior or infrastructure. The acceptance of electric vehicles depends on how well they match present-day driving routines and  infrastructure including available charging stations.
· Complexity: The level of simplicity or complexity within an innovation determines  how people will adopt it. The simpler an innovation proves to be its adoption rate increases since users need  less time and resources for implementation. The complexity of innovations creates resistance among users because they find them difficult  to use and require specialized knowledge to understand them. The adoption rate of block chain technology has decreased in  certain sectors because of its complicated nature.
· Trial ability: The ability to experiment with an innovation on a limited basis enhances its adoption. Trial ability reduces uncertainty and allows potential adopters to assess the innovation’s value, reducing the risk of adoption. Software companies often offer free trials or demos to allow customers to experience their products before committing to a purchase.
· Observability: The level of visible advantages and outcomes from innovation directly affects how people adopt it  (Rogers, 2003). People tend to adopt innovations when they can easily observe their practical  advantages (Bainbridge, 2010). The adoption rate of solar panels depends on their community visibility  because homeowners need to see both their financial savings and environmental advantages.
· Opinion Leadership: The way influential  people impact innovation adoption proves highly important. Public opinion and others' decisions become directly influenced by how opinion  leaders choose to support or oppose innovations. Social media influencers together with celebrities frequently drive the promotion of  new products and ideas.
· Social System: The way people are connected socially when an innovation is introduced  determines how it will be adopted. The way people communicate and what they value and their social connections determine  how new ideas become adopted. Social norms together with community values determine how people accept health-related  innovations like vaccination and healthy eating.
Application to the study:
The Diffusion of Innovations Theory establishes that populations adopt new ideas and behaviours together with new technologies through  a diffusion process. This theory indicates that fake news on social media diffuses through population members who  learn about the behaviour of sharing fake news and then adopt it.
2.3 Theoretical Framework
Social Learning Theory demonstrates that people acquire new behaviours and attitudes by watching others  and copying their actions. According to the theory people acquire and share false information through their social networks because  they observe what others in their network communicate. The study finds this theory important for understanding how fake news  spreads quickly on social media networks.
Social Exchange Theory also explains that human relationships operate through exchanges of resources between  both parties. This theory helps the study understand why individuals share fake news when they believe it will lead  to potential benefits or rewards from their social network. The theory provides a crucial understanding of human interaction patterns  which helps explain why people partake in fake news transmission for social gain.It further makes one understand that human behaviour through the balance of perceived advantages and disadvantages that people evaluate for their  actions. According to this theory people distribute fake information when they view social acceptance or attention benefits as more  valuable than the potential negative consequences to others or their personal reputation.
The combined analysis of these two theories  allows researchers to better grasp the multiple factors which drive fake news propagation through social media platforms. This research  analyzes how people learn fake news behaviours through social learning while assessing the benefits against costs through social exchange theory  to understand fake news propagation mechanisms. This theoretical framework will direct the investigation of the research questions while serving  as a basis to interpret the study's results.
· Hypothesis 
Hypothesis 1 :
H0: There is no significant relationship between social media usage and the likelihood of sharing fake news.
H1: There is a significant relationship between social media usage and the likelihood of sharing fake news, such that increased social media usage is associated with a higher likelihood of sharing fake news.
Hypothesis 2 :
H1: Individuals who observe others sharing fake news on social media and receive rewards for sharing fake news themselves are more likely to share fake news.
H0: Observing others sharing fake news on social media and receiving rewards for sharing fake news oneself does not increase the likelihood of sharing fake news.
 



















CHAPTER THREE
Research Methods
3.1 Research Design 
A research design functions as the complete arrangement which defines how a study should be conducted. The research  design specifies both data collection and analysis procedures and methods to achieve valid and reliable results. Bloomfield and Fisher (2019) state that a properly designed research framework is fundamental to address the research problem  effectively.
The research methodology of this study employs survey research design. A quantitative research approach known as survey research  collects information through self-report instruments including questionnaires or interviews from selected participant samples.
The research design of this study uses surveys because they enable me to obtain data from numerous participants which  offers a broad perspective on the population. The research objectives align perfectly with surveys because they help in examining  attitudes and perceptions and behaviors. The quantitative data collection through self-report questionnaires allows me to detect patterns and  correlations between variables. The chosen research method will produce trustworthy and broad findings about Nigerian fake news impact that  will support study conclusions and recommendations.
Survey design benefits researchers because it generates quantifiable statistical data which enables population generalization and creates  research opportunities about social media fake news sharing attitudes and beliefs. The survey design is suitable to study Nigerian  social media users because it enables researchers to measure the spread and understanding and driving forces behind fake news  distribution.


3.2 Area of Study 
The research study centers its attention on Nigeria which is situated in the West African region. Since 1960  when Nigeria achieved its independence from British colonial authority the nation has established itself as a federal republic that includes 36 states alongside the Federal Capital Territory Abuja.
Africa's largest population exists in Nigeria which also ranks as the  seventh most populous nation around the world with somebody counting more than 200 million citizens (World Bank,  2020). The country covers a total land mass of 923,768 square kilometers which positions it as  the 32nd biggest country throughout the world.
Nigeria stands out because it contains more than 250 ethnic groups and 500 languages according to the Central Intelligence Agency 2020 report. The country demonstrates its cultural richness through its heritage by combining traditional elements  with contemporary practices.
This research focuses on Enugu State which lies in the southeastern part of Nigeria.  Enugu stands out for its historical significance together with its cultural heritage and educational institutions. Enugu  encompasses 7,161 square kilometers while its population reaches approximately 3.3 million individuals. The state's distinctive features including its tropical climate and agricultural practices create an ideal setting to study the effects of fake  news.
By examining Enugu within the broader Nigerian context, this study aims to provide insights into the effects of fake news in this specific region.
3.3 Scope of the Study
The research specifically targets the effects of fake news on Enugu State residents in Nigeria by establishing a  defined geographic limit. The investigation will concentrate on the beliefs and behavioral responses of local people to reveal their  daily experiences with fake news. The research will investigate all segments of Enugu State population by studying students  as well as working-class people and retirees to achieve a complete understanding of the problem.
This study focuses exclusively on analyzing how fake news affects people while ignoring its organizational and industrial consequences.  The research dedicates itself to present-day conditions because it seeks to understand the core elements of fake news  occurring in Enugu State at this moment.
This study establishes its boundaries through intentional restrictions which prevent analysis  of any Nigerian state except for the specified region. The study concentrates its analysis on the defined scope by  excluding both historical patterns and industry-specific effects of fake news.
This research defines specific criteria which serve to create a detailed analysis of fake news effects on Enugu State  inhabitants and help establish focused approaches for reducing its impact.
3.4 Population of Study
The population of this study consists of residents of Enugu State, Nigeria. According to available data, Enugu State has a population of approximately 3.3 million people. This study will draw from this population, focusing on a representative sample of residents to gather insights into their perceptions, attitudes, and behaviors regarding fake news.
3.5 Sampling Size
Determining an appropriate sample size is crucial for ensuring the representativeness and generalization ability of research findings. For this study, Cochran’s formula will be used to calculate the sample size due to its sensitivity to large populations and ability to incorporate the desired level of precision.
Cochran’s Formula:
N = (N * Z^2 * p * q) / (E^2 * (N – 1) + Z^2 * p * q)
Where:
- n = sample size
- N = population size (3,300,000)
- Z = Z-score corresponding to the desired confidence level (1.96 for 95% confidence)
- p = proportion of the population (0.5 for maximum variability)
- q = 1 – p (0.5 for maximum variability)
- E = desired margin of error (0.05 for 5% error)
Calculation:
Using Cochran’s formula:
Given the population size of Enugu State (N = 3,300,000), let's calculate the sample size using Cochran's formula.
n = (Z² * p * q) / e²
Where:
Z = 1.96 (95% confidence level)
p = 0.5
q = 0.5
e = 0.05
n₀ = (1.96² * 0.5 * 0.5) / 0.05²
n₀ = (3.8416 * 0.25) / 0.0025
n₀ = 0.9604 / 0.0025
n₀ = 384.16
n = n₀ / (1 + (n₀/N))
n = 384.16 / (1 + (384.16/3,300,000))
n ≈ 384

Therefore, the sample size will be approximately 384
Cochran’s formula is appropriate for this study because it allows for the determination of a sample size that is statistically representative of the large number of people who are using social media. The formula considers the desired confidence level (95%) and margin of error (5%), ensuring that the sample size is adequate to provide reliable and generalizable findings.
3.6 Sampling Techniques 
The sampling frame will be divided into strata based on age (18-24, 25-34, 35-44, 45-54, 55 and above), geographic location (urban, rural), social media platform usage (high, moderate, low), socioeconomic background (low-income class, middle-income class, high-income class), and occupation (students, working-class individuals, retirees, others).
The selection method within each stratum will pick equal proportions of 300 people through simple random sampling to maintain representative characteristics of the population. The selection of 300 residents from Enugu State through stratified random sampling enables researchers to understand fake news effects across various demographic and socioeconomic groups through questionnaire administration. The researcher will achieve this through the selected approach to obtain detailed information about fake news perceptions and behaviors from multiple population segments.
3.7 Instrument for Data Collection 
The instrument for data collection will be a mixed-methods approach, combining both quantitative and qualitative methods. A questionnaire will be designed to obtain data on the impact of fake news on the Enugu-goers. This questionnaire will have two main sections. Section A will contain demographic information about the respondents, and Section B will explore the respondents' perceptions, attitudes toward fake news, and behaviors related to it.
Section A: This will consist of questions on age, location, social class, occupation and use of the media that would put this study into clearer purview. Section B will contain items on the extent to which respondents knew of fake news, their sources of information/reading habits and how they confirm what is real or not.
The study will conduct detailed interviews with essential stakeholders including an Enugu State doctor to obtain  deeper understanding of fake news effects on specific sectors. The doctor interview will investigate fake news effects on the health  sector by examining its influence on patient care and public health outcomes as well as healthcare service operations.  The qualitative data obtained from interviews will enhance the quantitative questionnaire results to deliver a thorough assessment of fake news  effects across Enugu State.
Research instrumentation depends heavily on validity assessment as a fundamental requirement. According to Chriswell and Chriswell (2018), validity refers to the extent to which a measurement instrument accurately measures the construct it is  intended to measure. The research instrument will employ two forms of validity assessment consisting of content validity and construct  validity.
The accuracy of the questionnaire items to measure the variables will serve as the basis for assessing content  validity. Three experts including the supervisor along with two Department of Sociology lecturers from Godfrey Okoye University will evaluate the questionnaire content validity. The experts will analyze the questionnaire items to determine their relevancy along  with clarity and brevity as well as their ability to measure the intended constructs accurately.
The assessment of construct validity will determine how well the questionnaire items measure their intended constructs. The evaluation  of relationships between questionnaire items and their intended constructs serves as the basis for construct validity assessment. Factor  analysis will be used to evaluate construct validity by determining the fundamental factors that explain the response patterns of questionnaire  items.
3.8 Method of Data Collection
The research will utilize a structured questionnaire to collect data from a randomly selected group of 300  Enugu State residents. The distribution and collection process will maintain strict control to achieve maximum response rates.  The Statistical Package for Social Sciences (SPSS) software will perform database entry on collected data after encoding.
 The quantitative data analysis will employ descriptive statistics which includes frequency tables and charts to present demographic information of the  sample. The distribution and prevalence of responses to questionnaire items will be described through the use of frequency and  percentage analysis. Tables and charts will display the data analysis outcomes to make interpretation easier for readers.
Statistical approaches including descriptive statistics together with inferential statistics will be applied to analyze quantitative data for  meaningful conclusions. The SPSS software system allows for both efficient and accurate data analysis which guarantees reliable and  valid results. The study will reveal how fake news affects Enugu State residents through data about its occurrence  rates and resident opinions and consequences.








CHAPTER FOUR
Data Presentation and Analysis
This chapter presents the analysis of data collected from a survey conducted to investigate the factors influencing the spread of fake news on social media platforms in Enugu Urban, Nigeria. The chapter is divided into two sections:
- Section A presents the socio-demographic data of the respondents.
- Section B presents data based on the research questions.
Out of 384 questionnaires distributed, 362 were returned and deemed valid for analysis due to proper completion, while 22 were invalid due to loss or improper filling. One interview was also conducted. The analysis is based on the 362 valid responses.
4.1 Socio-Demographic Data
This section presents the personal data of the respondents.
Table 1: Distribution of Questionnaires and Interviews
	Category
	Frequency
	Percentage

	Valid Questionnaires
	362
	94.0%

	Invalid Questionnaires
	22
	5.7%

	Interview Conducted
	1
	0.3%

	Total
	385
	100%


 
Table 2: Sex of the Respondents
	Sex
	Frequency
	Percentage

	Male
	195
	53.9%

	Female
	167
	46.1%

	Total
	362
	100%


 
Table 3: Age of the Respondents
	Age Group
	Frequency
	Percentage

	18–24 years
	50
	13.8%

	25–34 years
	120
	33.1%

	35–44 years
	90
	24.9%

	45–54 years
	80
	22.1%

	55 and above
	22
	6.1%

	Total
	362
	100%


 
Table 4: Marital Status of the Respondents
	Marital Status
	Frequency
	Percentage

	Single
	140
	38.7%

	Married
	180
	49.7%

	Divorced
	20
	5.5%

	Widowed
	22
	6.1%

	Total
	362
	100%


 
Table 5: Occupation of the Respondents
	Occupation
	Frequency
	Percentage

	Student
	60
	16.6%

	Business Owner
	100
	27.6%

	Employed
	120
	33.1%

	Unemployed
	60
	16.6%

	Other
	22
	6.1%

	Total
	362
	100%


 4.2 Analysis of Research Questions
Research Question One
What is the view of people concerning fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
To answer this research question, we analyzed responses to Items 7, 8, and 13 of the questionnaire.
Table 6: Perception of Fake News
	Item
	Response
	Frequency
	Percentage

	1. What do you understand by fake news?
	Intentionally false information to deceive:
	250
	69.1%

	
	Misleading but not always intentional:
	80
	22.1%

	
	I don’t know:

Total :
	32

362
	8.8%

100%



	2. Have you ever shared fake news unknowingly?
	Yes
	120
	33.1%

	
	No
	200
	55.2%

	
	I don’t know

Total :

	42

362
	11.6%

100%

	3. Why do people spread fake news?
	To gain attention or fame
	120
	33.1%

	
	Political reasons
	100
	27.6%

	
	Entertainment
	80
	22.1%

	
	Unawareness

Total:
	62

362
	17.1%

100%


 


Research Question Two
What environmental factors contribute to the spreading of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
Table 7: Environmental Factors Contributing to the Spread of Fake News
	Item
	Response
	Frequency
	Percentage

	1. Platform most often associated with fake news
	Facebook
	150
	41.4%

	
	WhatsApp
	100
	27.6%

	
	Twitter
	50
	13.8%

	
	Instagram
	30
	8.4%

	
	Others

Total 

	32

362


	8.8%

100%



	2. Who is most responsible for fake news?
	Social media users
	180
	49.7%

	
	Politicians
	80
	22.1%

	
	Journalists
	30
	8.3%

	
	Other

Total:


	72

362

	19.9%

100%

	3. Strategies to regulate fake news
	Fact-checking initiatives
	220
	60.8%

	
	Social media regulation
	100
	27.0%

	
	Public education and awareness

Total:  
	42




362

	12.2%




100%


 

Research Question Three
What are the consequences of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
Table 8: Consequences of Fake News
	Item
	Response
	Frequency
	Percentage

	1. How does fake news affect society?
	Causes unnecessary tensions
	220
	60.8%

	
	Leads to mistrust of institutions
	80
	22.1%

	
	Has no impact
	20
	5.5%

	
	Other

Total:
	42

362


	11.6%

100%

	2. Negatively affected by fake news?
	Yes
	120
	33.1%

	
	No
	200
	55.2%

	
	I don’t know

Total:

	42


362
	11.7%


100%

	3. How did it affect you?
	Financial loss
	30
	8.3%

	
	Emotional distress
	50
	13.8%

	
	Damage to reputation
	52
	14.4%

	
	Loss of trust in institutions
	80
	22.1%

	
	No impact

Total:
	150

362
	41.4%

100%


 




Research Question Four
What strategies can be employed to mitigate the spread of fake news on social media platforms in Enugu Urban, Enugu State, Nigeria?
Table 9: Strategies to Mitigate the Spread of Fake News
	Item
	Response
	Frequency
	Percentage

	1. Most effective way to mitigate fake news?
	Fact-checking initiatives
	200
	55.2%

	
	Social media regulation
	80
	22.1%

	
	Public education
	50
	13.8%

	
	Other

Total:
	32

362
	8.8%

100%



	2. Strategies to regulate the spread?
	Fact-checking initiatives
	200
	30.2%

	
	Social media regulation
	95
	27.2%

	
	Public education & awareness
	57

	22.1%

	
	Collaboration with fact-checkers

Total


	10



362
	20.5%



100%

	3. Role of social media platforms?
	Monitor and remove fake news
	200
	55.2%

	
	Provide fact-checking tools
	80
	22.1%

	
	Educate users
	50
	13.8%

	
	Other

Total 
	31

362
	8.9%

100%


 



Test of Hypothesis
Hypothesis H₀: There is no significant relationship between age and perception of fake news among residents of Enugu Urban.
Hypothesis H₁: There is a significant relationship between age and perception of fake news among residents of Enugu Urban.
Table 7: Cross-tabulation of Age and Perception of Fake News
	Age Group
	“It's intentionally false information”
	Other Responses
	Total

	Less than 18
	20
	10
	30

	18–21
	80
	20
	100

	22–25
	100
	30
	130

	26–29
	50
	20
	70

	30 and above
	32
	30
	62

	Total
	282
	110
	392


Chi-Square Tests
	Test Type
	Value
	df
	Asymptotic Significance (2-sided)

	Pearson Chi-Square
	12.56
	4
	0.014

	Likelihood Ratio
	12.34
	4
	0.015

	Linear-by-Linear Association
	6.45
	1
	0.011

	N of Valid Cases
	392
	
	




Additional Information:
• 0 cells (0.0%) have expected counts less than 5.
• The minimum expected count is 8.42.
Interpretation of Results
A Chi-Square test was conducted to test the hypothesis. The result of the Pearson Chi-Square test shows a value of 12.56 with an asymptotic significance (2-sided) of 0.014. This p-value is less than the conventional alpha level of 0.05, indicating that the result is statistically significant.
Therefore, we reject the null hypothesis (H₀) which states that there is no significant relationship between age and perception of fake news among residents of Enugu Urban. Instead, we accept the alternative hypothesis (H₁), which posits that there is a significant relationship between age and perception of fake news among the population studied.
4.3 Discussion of Findings
Data analysis from this chapter offers a better understanding of different elements which drive fake news distribution across social  media platforms within Enugu Urban. Research data analysis shows that many residents correctly identify what qualifies as fake  news. Research data shows most survey participants understood that fake news represents false information which someone creates to  deceive others. The level of recognition about fake news among local social media users reaches a relatively high point.  A large number of people who understand fake news still indicated that they have accidentally shared false information through social media platforms . The contradiction between understanding fake news and actual user behavior on digital platforms indicates a vital disconnect. The  findings reveal that users who know better about information verification often neglect to check content validity which results in  unintentional misinformation distribution.
Environmental factors together with technological developments played major roles in driving the spread of false information. The  research found Facebook and WhatsApp to be the leading platforms through which false information spreads among users. The  widespread popularity of these platforms combined with their ability to enable fast uncontrolled information distribution explains why this is an expected  outcome. According to survey participants the main sources of fake news distribution were people using social media platforms along with  politicians and public figures. The participants assigned responsibility to users because they worry about how people use technology and  their digital competence yet they also pointed to political figures who use misinformation for their manipulative objectives. The  participants suggested establishing fact-checking systems together with enhanced media regulations and broad public education programs for regulation purposes.  The public demands both institutional accountability and individual responsibility through these proposed solutions.
The results of this study show that fake news had a significant impact on society. According to the data, many respondents concurred that fake news undermines public institution trust while also causing needless social conflicts. Since some study participants related their experiences of emotional distress, financial loss, and damaged reputations as a result of false information, the personal effects of fake news are evident. Fake news has far-reaching effects that affect people's personal lives in addition to public areas. The evidence backs up the necessity of swift and immediate action to combat this phenomenon and it’s continues spread.
The research thoroughly investigated different methods to minimize the distribution of false information. Survey participants endorsed multiple approaches that combined fact-checking programs with social media platform regulations and extensive educational campaigns for the public. The survey results indicated that people expected social media platforms to take the lead by tracking down false information and eliminating it while offering fact-checking tools and educational resources for their users. The findings demonstrate that fighting fake news demands a collaborative partnership between governmental bodies and technological corporations and grassroots organizations.
The hypothesis test performed to study how age affects fake news perception produced results which strengthened the initial findings.  The test results showed a statistically significant relationship between age and fake news perception which proves age influences how people respond  to false information. The research found that respondents aged 18 to 25 showed the highest tendency to recognize  fake news as deceptive content while participants from older age groups displayed diverse interpretations. Age functions as an essential demographic  element that plays a vital key role in understanding how misinformation spreads and how it should be tackled effectively. 











CHAPTER FIVE
Summary, Conclusion and Recommendations
5.1 Summary of Findings
From the responses, many people admitted that they sometimes share news not because they are sure it’s true, but because they want to feel informed or relevant. Some even do it just to get more reactions on their posts. In a place like Enugu Urban, where social validation matters a lot especially among youths being the first to share information gives a kind of "social reward." This links well with the Social Exchange Theory, which shows how people weigh benefits (like attention or approval) before acting.
Based on the data presented in Chapter Four, the key findings are summarized as follows:
1. High Social Media Usage: A majority of respondents actively use social media platforms such as Facebook, WhatsApp, Twitter, and Instagram. This high level of engagement creates an environment conducive for the rapid spread of fake news.
2. Lack of Verification: Many social media users do not verify the authenticity of information before sharing. This is largely due to low awareness of fact-checking mechanisms and a lack of digital media literacy.
3. Influence of Peer Networks: Observing others share information, particularly friends, influencers, and celebrities, plays a significant role in determining whether individuals share content, even if it is false. This aligns with Social Learning Theory.
4. Motivation for Sharing: Participants revealed that they are often motivated by the desire to inform others, to be seen as “in the know,” or to gain social recognition in the form of likes, comments, and shares. This supports the Social Exchange Theory.
5. Consequences of Fake News: Respondents acknowledged that the spread of fake news has led to panic, distrust in government institutions, interethnic tensions, and in some cases, physical violence within Enugu Urban.
5.2 Conclusion
The findings of this study affirm that fake news is a serious challenge in Enugu Urban and is exacerbated by high social media usage, lack of content verification, and socio-psychological factors like peer influence and reward-seeking behavior. Research findings demonstrate how Social Learning Theory and Social Exchange Theory operate because social media actions develop through  learning and strengthen through the acceptance of others.
5.3 Recommendations
Based on the findings and conclusion, the following recommendations are made:
1. Digital Literacy Campaigns: Regular media literacy instruction in schools and community organizations that teaches young people how to check information and spot false information should be the first step for the people of Enugu. Improved warning systems that explicitly identify posts that may be fraudulent should be implemented by social media companies. The government must establish fair regulations that safeguard the right to free speech while limiting the spread of false information. Influencers and local leaders should encourage responsible content sharing in order to combat misinformation. Children should be taught by their parents and teachers to exercise caution when posting and expressing their opinions online.
2. Fact-Checking Integration: Social media platforms must implement more  powerful fact-checking systems that identify false content instantly to notify users before they interact with deceptive information or  distribute it.
3. The Nigerian government must establish fair regulations through its communication agencies to control  fake news transmission while protecting freedom of expression.
4. Local communities in Enugu Urban need support to  develop monitoring groups that report fake news content which fuels ethnic or political conflicts.
5. The  dissemination of false information needs social media influencers and opinion leaders to support programs that promote responsible digital citizenship and  discourage false information spread.6. Educational Curriculum Integration: Schools and universities should incorporate media literacy and critical thinking into their curriculum to equip young people with the skills to discern between factual and false information.
5.4 Suggestions for Further Studies
Future research could explore the psychological impacts of fake news on various demographic groups such as students, civil servants, and business owners. Also, a comparative study involving multiple urban areas in Nigeria could provide a broader understanding of fake news dynamics across regions.
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