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ABSTRACT

This study examined the influence of Solid FM’s Soul Sistaz radio programme on public awareness and behavioral responses to Sexual and Gender-Based Violence (SGBV) among women in Enugu Metropolis. Grounded in Agenda-Setting Theory and Social Cognitive Theory, the research employed a quantitative survey design. A structured questionnaire was administered to a sample of 384 girls, decided on via stratified random sampling from Enugu North, Enugu South, and Enugu East local authorities regions. The findings indicated that the Soul Sistaz programme substantially enhanced women's knowledge of SGBV, which includes knowing their rights, figuring out early symptoms of abuse, and knowledge of support services. Furthermore, this program positively impacted behavioral responses, as many respondents mentioned elevated willingness to talk out, support victims, and document instances of abuse. The study concluded that media advocacy via localized radio programming can serve as an powerful tool in encouraging gender-based totally consciousness and inspiring proactive conduct among urban women in Nigeria.
















CHAPTER ONE
INTRODUCTION
1.1 Background to the study
Sexual and Gender-Based Violence (SGBV) may be urgent human rights issue that encompasses various harmful acts directed at individuals based on their gender. According to Asemah, Ekhareafo, and Ogunjobi (2023), SGBV includes, physical, sexual, psychological, and financialviolence, with domestic violence, sexual harassment, and pressured marriages being a number of its common manifestations. Though they areless frequently reported, males and boys are also victims of this issue, even though itprimarily affects women and girls (Obayi & Chima, 2023). Through trauma, financialreliance, and disruptions to educational and employment opportunities, SGBV has aprofound effect on survivors as well as their families and communities (Adelekan etal., 2024). Interventions for behavioural change and public awareness are still crucialin addressing the problem because of its wide-ranging societal ramifications.
Understanding the power of media in influence public opinion, radio has become anessential medium for combating SGBV through advocacy and awarenesscampaigns. In Nigeria, radio is still one of the most widely available and reasonablypriced communication outlets, especially in large cities like Enugu, where it reachesa wide audience, including those with low literacy levels (Ishengoma, 2024). TheAgenda-Setting Theory and Social Learning Theory shed light on how publicdiscourse and attitudes on gender-based violence can be shaped by repeated radiobroadcast exposure (Ayinla & Amenaghawon, 2021).
 In this regard, the female-focused radio show Solid FM’s Soul Sistaz, a female-focused radio programme aired in Enugu, standsout as a purposeful media intervention meant to raise awareness and changing theway the public views SGBV. Targeting women with uplifting themes intended toeducate, engage, and inspire change, the show combines music, firsthand accounts,expert interviews, and candid discussions on gender-based topics. Althoughdomestic violence reportsincreased by 15% in Lagos between 2020 and 2022 as aresult of initiatives like "Say No toGender Violence" (Danjuma & Okwoli, 2023), there is limited data on the local impact of Soul Sistaz in Enugu, which calls for empiricalresearch. 
Radio campaigns use a variety of communication techniques intended to educate and sway public opinion in order to be successful. These tactics consist ofinteractive talk shows, panel debates, testimonial programmes, and public serviceannouncements (PSAs) (Chima et al., 2023). According to research, messages that include storytelling, regional accents, and audience participation are more effective (Santás, 2024). An excellent illustration is the Women's Rights Radio Initiative in Kaduna State, which created a drama series that depicted actual SGBV situations and led to a quantifiable rise in case reporting and community involvement (Uchendu, 2025). Similar to this, Soul Sistaz encourages women in Enugu to think and talk by fusing professional ideas with approachable stories. However issues including ineffective messaging, insensitivity to cultural differences, and uneven funding might still limit the scope and efficacy of these programmes (Obayi & Chima, 2023).
The Violence Against Persons (Prohibition) Act (VAPP) 2015 is one of the most prominent legal frameworks that the Nigerian government has implemented at the policy level to address SGBV (Folami & Bakare, 2022). In addition to making certain types of gender-based violence illegal, this law encourages public awareness campaigns via television and radio (Sambe & JP, 2023). Programmes such as Soul Sistaz function under these frameworks as platforms to connect survivors with support services and educate the public on their rights. Nevertheless, poor coordination, weak enforcement, and the absence of systematic evaluations often limit the effectiveness of these media-led interventions (Enyindah & Amadi, 2022).
Engagement with radio programmes varies across audience segments, particularly along lines of gender, education, and socio-economic status. According to Obayi (2021), people are more likely to internalize and act on SGBV messages when they perceive the source as credible and the issue as personally relevant. However, despite favorable engagement, real-world action is not always guaranteed. For example, a study in Ekiti State revealed that although many listeners supported anti-SGBV campaigns, only 40% took any direct action after listening (Ayinla & Amenaghawon, 2021). This indicates that while radio may raise awareness, actual behavioral transformation requires multi-layered support, including community-based interventions and legal safeguards (Santás, 2024).
Although radio remains an influential medium, there are significant obstacles to its optimal impact. Cultural norms that normalize gender-based violence, limited funding for sustained programmeming, and inadequate feedback mechanisms often weaken the efficacy of campaigns like Soul Sistaz (Obayi & Chima, 2023; Ofordi & Salisu, 2024). Furthermore, without rigorous impact assessments, it is difficult to determine whether these broadcasts are effecting meaningful change in attitudes or behaviors (Hutchinson & Beaudoin, 2024). Anecdotal feedback suggests that some women in the city of Enugu often listen toSoul Sistaz, but they are uncertain about its ability to affect social or legal accountability(Airaoje, Aondover, & Uchendu, 2025). 
According to reports, one in three Nigerianwomen have been victims of SGBV in some capacity, and many of these cases gounreported because of stigma, fear, or a lack of faith in the legal system(Obayi,2021). Against this backdrop, there is a important need to research whether or not targeted radio programmes like Soul Sistaz are achieving their meant goals. This study’s goal is to assessthe influence of Solid FM’s Soul Sistaz programme on the knowledge and attitudes of women towards Sexual and Gender-Based Violence in Enugu metropolis. By comparing audience engagement, information acquisition, and shifts in mindset, this research seeks to provide empirical insights into how media-primarily based advocacy can make a contribution to preventing SGBV in Nigeria.
1.2 Statement of the Problem
Despite improved advocacy and the presence of legal frameworks like Violence Against Persons (Prohibition) Act (VAPP) 2015, Sexual and Gender-Based Violence (SGBV) continues to pose an excessive danger to the protection, dignity, and health of women in Nigeria. In Enugu metropolis, reviews of domestic violence, sexual harassment, and emotional abuse may stay excessive, with many instances under-reported because of cultural stigma, fear of retaliation, or lack of religion in legal redress. While the mediaparticularly radiohas been recognized as a powerful tool for driving awareness and shifting public attitudes, the actual impact of gender-focused radio programmes on listeners' knowledge and behavioral disposition remains unclear. Solid FM’s Soul Sistaz programme, which specifically targets women with discussions on gender rights and empowerment, is one such initiative whose influence has not been adequately assessed in relation to SGBV awareness and attitude change.
Previous studies on media interventions addressing SGBV have generally focused on national campaigns or aggregated audience responses without isolating the specific contributions of localized, gender-specific radio content. As a result, there is a notable gap in empirical research evaluating the effectiveness of Soul Sistaz in Enugu metropolisa programme uniquely positioned to inform, inspire, and support women through interactive dialogue and advocacy. It remains uncertain whether regular exposure to the programme significantly enhances women's understanding of SGBV, empowers them to recognize abuse, or shifts their attitudes toward reporting and seeking help. This study seeks to fill that gap by critically examining how Soul Sistaz influences the knowledge and attitudes of women regarding SGBV in Enugu, thereby contributing to the growing body of research on media-driven social change and gender justice in Nigeria.
1.3 Objectives of the Study
The broad objective of this study is to examine the influence of Solid FM’s Soul Sistaz programme on the knowledge and attitudes of women toward Sexual and Gender-Based Violence (SGBV) in Enugu metropolis. Specifically, the study aims to:
1. Determine the level of exposure of women in Enugu metropolis to Solid FM’s Soul Sistaz programme.
2. Ascertain the ways in which the Soul Sistaz programme has enhanced women’s understanding of sexual and gender-based violence (SGBV).
3. Examine how the Soul Sistaz programme has influenced women’s attitudes and responses toward SGBV in Enugu metropolis.


1.4 Research Questions
Based on the objectives, the following research questions will guide the study:
1. How exposed are women in Enugu metropolis to Solid FM’s Soul Sistaz programme?
2. In what ways has the Soul Sistaz programme enhanced women's understanding of sexual and gender-based violence (SGBV) in Enugu metropolis?
3. How has the Soul Sistaz programme influenced women’s attitudes and responses toward sexual and gender-based violence (SGBV) in Enugu metropolis?
1.5 Significance of the Study
The findings of this study will be relevant to several stakeholders. For academics and researchers, it will enrich the body of knowledge on media influence, gender advocacy, and communication effectiveness by providing empirical data on how localized radio programmes such as Soul Sistaz shape public understanding and attitudes towards SGBV.
Policy makers and government agencies working on gender equity and violence prevention will benefit by gaining insights into the real-world impact of media-driven interventions. This will support more informed policy development and improve synergy between legal frameworks and communication strategies.
Non-governmental organizations (NGOs) and advocacy groups will find this research valuable in assessing the effectiveness of radio-based advocacy for women. It will help refine outreach techniques and ensure that verbal exchange tools along with radio are efficaciously tailored for grassroots focus and empowerment.
Media practitioners, especially the ones in radio broadcasting, will benefit by understanding a way to decorate message transfer, increase target audience participation, and expand content material that resonateswith and affects their target demographic. The findings may additionally guide the development of more culturally sensitive and behaviorally impactful programmeming.
1.6 Scope of the Study
This study focuses on the Soul Sistaz programme aired on Solid FM and its impact on the knowledge and attitudes of women towards Sexual and Gender-Based Violence in Enugu metropolis.The research is constrained to listeners in this geographical location, assessing how publicity to the programme affects their understanding, perception, and behavioral disposition toward SGBV.
1.7 Operational Definitions of Terms
Soul Sistaz Programme on Solid FM
Soul Sistaz is a gender-targeted radio programme aired on Solid FM, designed to address troubles affecting women and girls, especially  around empowerment, fitness, rights, and Sexual and Gender-Based Violence (SGBV). The programme includes discussions, professional interviews, survivor stories, and target audience interactions aimed toward raising awareness, informing the public, and supporting positive social change.


Behavioral Change
Behavioral change refers to any change in actions, decisions, or responses because of paying attention to the Soul Sistaz programme amongst residents of Enugu. It consists of reporting incidents of SGBV, searching for assist, converting perceptions, or hard dangerous gender norms.
Sexual and Gender-Based Violence (SGBV)
SGBV in this study refers to harmful moves directed at people because of their sex or gender. These include, however aren't confined to, domestic abuse, sexual violence, emotional manipulation, and financial control, in particular as discussed within the Soul Sistaz programme.
Public Awareness
Public awareness refers to the extent of expertise and understanding that women in Enugu metropolis have about sexual and gender-based violence as a result of their publicity to the Soul Sistaz programme.
Radio Campaign
Radio campaign in this study  refers to the planned and systematic programmeming of Soul Sistaz on Solid FM, which includes discussions, interviews, testimonials, and advocacy messages geared toward fighting SGBV.



CHAPTER TWO
LITERATURE REVIEW
This chapter provides a comprehensive exploration of the conceptual, theoretical frameworks and empirical overview relevant to this study. The conceptual framework clarifies essential principles  such as audience exposure, media impact on public belief, behavioral change communication (BCC), media advocacy, and radio campaigns as they relate to Solid FM’s Soul Sistaz programme and Sexual and Gender-Based Violence (SGBV) understanding in Enugu Metropolis. The theoretical framework anchors the study on Agenda-Setting Theory and Social Learning Theory, which explain how radio campaigns in particular the Soul Sistaz programme affect understanding, shapepublic discourse, and inspire behavioral trade regarding SGBV. Together, those frameworks set up a strong foundation for assessing the effectiveness of radio-driven advocacy in fighting SGBV against women in Enugu Metropolis.
2.1 Conceptual Framework
2.1.1 Audience Exposure
Audience exposure refers to the degree to which people engage with media content and is a foundational idea in grasping media impact. For a message to influence understanding or mindset, the audience need to first come into contact with it. Exposure encompasses each the frequency of listening and the period of attention paid to a particular programme or station.In the case of women in Enugu metropolis, how often and how attentively they listen to Solid FM, particularly the Soul Sistaz programme, determines the extent to which the programme can educate or persuade them. Exposure is thus the first gate in the process of media influence on SGBV knowledge and perception.
Studies indicate that increased media exposure correlates positively with awareness of social issues, especially among women and young adults. Melki et al. (2022) observed that in contexts where people frequently access radio or social media programmes focused on rights and health, there is often a measurable uptick in their awareness levels. Exposure can be active, as when a listener intentionally tunes in to Soul Sistaz to hear a topic of interest, or passive, such as when a radio plays in the background during household chores or in public spaces. Both modes can cumulatively impact the listener’s knowledge and attitudes toward SGBV if the content is strategically crafted and reinforced.
Repetition and consistency are key to effective exposure. According to Brown and Mourão (2021), repeated exposure to advocacy content, especially through trusted media outlets, increases message retention and recall. If women regularly hear messages about SGBV through Soul Sistaz broadcasts, they are more likely to internalize those ideas, even subconsciously. Exposure is also affected by the programme’s time slot, format, and relevance to everyday realities. For instance, market women or working-class listeners may not be exposed to broadcasts aired during their busy hours, thus missing critical content.
Audience exposure also varies across gender, educational background, and socio-economic status. Stier et al. (2020) found that women were more likely to seek out gender advocacy media, while those in urban environments had higher exposure rates due to better access to radio and media technologies. In Enugu metropolis, communal listening habits in homes, salons, or transportation hubs, as well as peer recommendations, can shape exposure. Therefore, even without direct intent, women can become indirect beneficiaries of the radio programme.
Socio-cultural factors can both improve or suppress publicity. In societies wherediscussions around gender and violence are considered as taboo, women may keep away from media content that challenges cultural or religious norms. Zamith and Belair-Gagnon (2020) note that in conservative environments, listeners would possibly downplay their media consumption behavior or restrictionpublicity to “secure” content, lowering the effect of well-meaning campaigns. This emphasizes the need for advocacy programmes to put themselves cautiously within the moral frameworks in their target market.
In this study, audience exposure will be operationalized through  indicators which includelistening frequency, programme recall, and listening intent. Ferrucci et al. (2020) recommend using self-report surveys, cross-verified with recalled information, to measure proper exposure levels. This method assist to distinguish between casual publicity and meaningful engagement, that's crucial in understanding whether or not programmes like Soul Sistaz have penetrated the target audience deeply enough to change  understanding or conduct.
2.1.2 Media Framing and Public Perception
Framing refers to how media structure the presentation and interpretation of social issues. By emphasizing specific angles and omitting others, radio programmes influence how audiences understand the seriousness, reasons, and solutions to problems like SGBV. McQuail and Deuze (2020) emphasize that the media’s framing choices, which includes the usage of terms like “domestic violence” as opposed to “intimate partner terrorism,” affect the public’s emotional and highbrow reaction. In the case of Soul Sistaz, framing SGBV as a societal injustice as opposed to a personal issue may encourage women in Enugu metropolis to view it as a collective concern and not just a problem confined to certain social groups.
Framing can also strengthen or complicate cultural narratives. Fuentes Lara et al. (2020) observed that media that consistently framed women as helpless victims, in preference to empowered survivors, occasionally strengthened gender stereotypes. On the alternative hand, programmes that highlighted female agency and community responsibility generated more tremendous audience engagement. This distinction is critical for women forming informed views approximately gender roles and justice. A programme that balances urgency with empowerment can frame SGBV in a manner that conjures up both concern and action.
Language and tone count in framing. Messages that use relatable slang or audience-pleasant phrases can demystify complex SGBV topics. Conversely, overly clinical or accusatory language can also alienate listeners, mainly those now not yet sensitized to feminist or human rightsterminologies. Schillinger et al. (2020) discovered that emotionally resonant tales had been greater effective in moving perceptions than summary statistics or coverage references. For women in Enugu, actual-life survivor  and practical steps towards  intervention are much more likely to influence how they view SGBV.
Framing is also obvious within the choices of guests, stories, and response mechanisms at the application. Melki et al. (2022) argue that inclusion of nearby voices will increase theauthenticity of media content material and fosters believe. If Soul Sistaz features  Enugu-primarily based survivors, counselors, or gender rights advocates, its framing may sense more instantaneous and convincing to the local audience. Localization strengthens framing by setting the hassle and its solutions in the listener’s very own global.
Visual and symbolic framing, while extra common in TV or online content, also performs a role in radio. Sound effects, musical interludes, and voice modulation can subtly frame an problem as serious, casual, tragic, or hopeful. As referred by Wasow (2020), auditory framing is often underestimated but can be efficient  in evoking emotional responses.A SGBV segment thatopens with gentle, mournful music may also cue the audience to concentrate greater empathetically, as compared to one that makes use of natural or commercial tones. 
Framing shapes public perception, influences reporting conduct and social advocacy. According to Tsoy et al. (2021), those who frequently devour gender-sensitive media are more likely to support coverage interventions and reject victim-blaming narratives. In Enugu town, in which peer interplay and communal discourse form organization norms, radio framing ought to impact how women recognize, discuss, and respond to SGBV. If neighborhood listeners begin to repeat the framings heard on air, it shows that public perception is being reshaped via strategic media messaging.
2.1.3 Knowledge Acquisition
The cognitive process by which people learn about ideas, practices, and beliefs isknown as knowledge acquisition. This is how women are taught the definitions,causes, symptoms, and reactions to various types of violence in SGBV mediacampaigns. According to Müller and Schulz (2021), radio shows that clarified thatSGBV encompasses not just physical violence but also emotional and financialabuse increased female listeners' understanding of the issue.Programmes that provide relatable examples and concise explanations have a higher chance of creating long-lasting knowledge.
In community settings, it is especially crucial to provide information about survivorrights, reporting procedures, and available supports.Oyefara et al. (2022) emphasize that many women are unaware of local support structures for victims of violence. Lack of knowledge leaves themopen to more abuse or silence. Soul Sistaz helps its listeners in the city of Enugubecome more conscious and prepared in real life it gives them the contact detailsfor counselling centres, helplines, or non-governmental organisations.
 There arebenefits and drawbacks to using radio as a medium for information distribution.Radio,in contrast to visual media, relies solely on spoken communication, whichneeds to be memorable, captivating, and clear. In order to guarantee retention,Anwar et al. (2020) emphasise the significance of message repetition, vernacularusage, and storytelling integration. It is an indication of effective informationtransmission when women remember Soul Sistaz's advice ormessages days orweeks after they were broadcast.
Comparing new information with preexisting beliefs is another way that listenerslearn. According to Obeagu & Obeagu (2024), media that raises awareness shouldexplicitly address widespread misconceptions, such as the idea that rape only occursat night or that only strangers do it. Actively dispelling false information in the mediaencourages critical thinking and gives people the confidence to speak up or step inwhen necessary.
Audience heritage and media literacy additionally have an effect on how new knowledge is absorbed.Ekhoragbon (2024) notes that women with various levels of training or media experience interpret gender messages differently. As a end result, diverse knowledge acquisition techniques can be necessary throughout exclusive companies within Enugu metropolis. Soul Sistaz’s flexibility in toneand subject matter variety makes it a likely inclusive understanding tool for women from different walks of existence.
2.1.4 Attitude Formation
Attitude formation is a essential idea in information how individuals internalize and reply to problems like gender-based totally violence (SGBV). Attitudes are evaluative judgments that impact how people sense, assume, and behave closer to others or unique subjects. When it comes to women in society, those attitudes are shaped through peer pressures, cultural values, schooling, and media publicity. Liu and Liu (2020) assert that during adulthood, publicity to advocacy content material inclusive of anti-SGBV messages may be specifically influential in shaping lifelong views on gender roles and justice. In this context, radio programmes like Soul Sistaz can play a key function in shaping whether or not ladies expand supportive or dismissive attitudes in the direction of victims of SGBV.
Attitudes are formed via a mixture of cognitive, affective, and behavioral elements. The cognitive elements includes beliefs and information what women recognize approximately SGBV and whether they agree with it is incorrect or justified. The affective element pertains to feelings whether or not a listener feels empathy for a victim or indifference. The behavioral elements consists of intentions or actual behaviors, including talking out in opposition to sexist jokes or encouraging someone to record abuse. As stated by Stier et al. (2020), media that targets  all 3 elements is more likely to result in attitudinal shifts than the ones that focus on information alone.
Women’s attitudes to SGBV may additionally depend on how relatable the media content material is. Schillinger et al. (2020) emphasize that after audiences see themselves reflected within the testimonies being advised whether through language, placing, or stories they're much more likely to interact emotionally and cognitively. A woman who hears a survivor tale set in a familiar surroundings, as an instance, may additionally start to question normalized practices like coercion in relationships or victimr-blaming in public discourse. This reflective system is key to attitude transformation.
Another factor in attitude formation is consistency and reinforcement. Gollust and Nagler (2020) discovered that normal exposure to innovative gender messaging through the years ends in more strong attitude trade than one-off interventions. Repeated content material on Soul Sistaz that demanding situations victim-blaming, promotes wholesome relationships, or highlights guys’s roles in prevention reinforces these attitudes until they turn out to be part of the listener’s ethical framework. This is specifically crucial in contexts in which media ought to compete with entrenched cultural norms anddominant ideologies.
Attitudinal alternate additionally requires addressing contradictions. Oyefara et al. (2022) arguethat many people maintain conflicting attitudes for example, supporting gender equality in principlebut tolerating abuse in practice. Media need to confront these contradictions by means of highlighting actual- global consequences and moral dilemmas. For instance, Soul Sistazepisodes that features discussions on emotional abuse in relationships can undertaking listeners who agree with that only bodily violence counts as SGBV. Confronting these gaps is a effective tool in reshaping deep-seated assumptions. 
Social norms also affect attitudes, and media has the strength to shift these norms.Wasow (2020) notes that when people perceive a behavior or belief to be broadly familiar—which include calling out harassment they may be much more likely to adopt it. Media campaigns that include testimonies of community members taking action, or that celebrate male allies, can normalize prosocial behaviors. In this way, attitude formation is not only internal but also social, influenced by what listeners perceive to be the attitudes of others around them.
Framing and emotional tone further enhance or inhibit attitude development. If a programme uses judgmental or overly moralistic tones, listeners may become defensive or disengaged. Conversely, messages that are empathetic, empowering, and solution-oriented are more likely to promote attitude acceptance (Brown & Mourão, 2021). This aligns with the storytelling approach used in programmes like Soul Sistaz, which blends realism with encouragement, helping women navigate complex emotions related to gender violence.
Finally, attitude formation must be linked to real-life choices. Liu and Liu (2020) found that women with positive attitudes toward gender justice were more likely to intervene in harassment cases or support survivors. However, without reinforcement from institutional or community support structures, these attitudes may remain passive.Therefore, programmes like Soul Sistaz are effective when complemented via actual-world opportunities to act at the attitudes they assist form.
2.1.5 Soul Sista as a Media Advocacy Tool
Soul Sistaz, a gender-targeted programme on Solid FM, serves as a dynamic media advocacy platform that strategically goals societal issues affecting women, inclusive of gender-based violence. The software blends interviews, storytelling, tune, expert remark, and interactive call-ins to have interaction a broad spectrum of listeners. Among many women, the programme features not just entertainment but informal education and social awareness. Ben-Enukora et al. (2023) describe such programmes as “soft power tools” capable of influencingattitudes subtly and persistently over time, especially in media-influenced environments.
Media advocacy involves the usage of conversation channels to promote policy or social trade via raising public consciousness and shaping discourse. Soul Sistaz fulfills this position via foregrounding women’s voices, creating safe areas for communication, and imparting SGBV as a collective challenge instead of a private misfortune. According to Kanpal et al. (2024), the success of media advocacy hinges on how effectively it redefines silence as complicity and movement as responsibility. Soul Sistaz achieves this via moving SGBV conversations from whispersto the airwaves, making them public and actionable.
One particular characteristic of the programme is its emphasis on storytelling. Survivor narratives humanize information and abstract legal guidelines, making the issue tangible. Packard-Winkler et al. (2024) observe that stories, in particular whilst informed in first character, foster empathy and identity, two emotional triggers which are important for lasting change. When women pay attention tales that replicate their own struggles or fears, they no longer most effective listen they mirror and re-evaluate. Storytelling also combats stigma, displaying that victims aren't weak, however courageous individuals reclaiming their agency.
The interactivity of Soul Sistaz strengthens its position as an advocacy platform. Through live call-ins, SMS feedback, and occasional guest features , this programme bridges the space among broadcaster and listener. This responsiveness increases consider and perceived relevance, as cited bySantana et al. (2024), who argues that listener participation enhances message retention and loyalty. For women acquainted with  dialogue-based totally communication in social and community spaces, this participatory layout will increase message effectiveness. 
Gender-sensitive media have to also challenge norms, no longer just mirror them. Soul Sistaz frequently discusses topics like sexual consent, emotional manipulation, and reproductive rightsproblems which might be regularly omitted in conventional media or family conversations. Tuurosong and Dordah (2024) confirm that media advocacy will become effective only when it dares to becountercultural. In a conservative surroundings like Enugu, where taboos nonetheless guard abusers, Soul Sistaz dares to call violence, pick out enablers, and push for a shift in recognition.
The application’s credibility also complements its advocacy strengths. Featuring expertsconsisting of counselors, attorneys, medical experts, and social scientists lends authority to its messages.Obokoh (2023) highlights that media advocacy is most depended on while backed by credible voices.Listeners who can also mistrust traditional institutions may additionally as an alternative accept as true with and act on statistics heard from a felony expert featured on Soul Sistaz.
The programme's localization is another asset. Soul Sistaz avoids the abstraction thatundermines many national efforts by placing SGBV issues within the institutional andcultural framework of Enugu. According to Picard (2022), local audiences respondmore favorably to specialize marketing since it speaks to their daily reality. Forwomen in the city, references to local events, marketplaces, neighborhoods, orregulations give the information a sense of urgency and realism.
The show's audience is expanded by its presence on digital platforms such asFacebook and WhatsApp in addition to its audio content. Akpan (2021) asserts thatmulti-platform advocacy enables listeners to interact outside of the broadcast andreinforces messages. Women can follow up with guests or featured organizations online, share portions, and debate programmes. Reinforcing behaviour and knowledgerequires this continuity.
However, the effectiveness of Soul Sistaz nevertheless depends on sustained listenership andcontent quality. If listeners do now not tune in regularly or fail to find the content material relatable, itsadvocacy capacity can be undermined. Oyefara et al. (2022) argue that gender-focused mediaought to constantly evolve in layout and language to hold relevance. Therefore, the influenceof Soul Sistaz should be measured now not just in attain however in depth—how nicely it informs, provokes,and activates its target audience.
In this study, Soul Sistaz is evaluated as both a content and a strategy examining how itsdesign, transport, and interactivity make a contribution to shaping expertise and attitudes approximately SGBVamong women in Enugu metropolis. It is extra than a application; it's miles a media experiment inadvocacy, voice, and community transformation.
Theoretical Framework
This study is anchored on two key theories that designate how mass media, radio in particular, influences knowledge acquisition and behavioral formation concerning gender-based  violence (SGBV). These are the Agenda-Setting Theory and Social Cognitive Theory. Both theories help to interpret how Soul Sistaz, a radio application on Solid FM, may shape focus and perceptions of SGBV among women in Enugu city.


Agenda-Setting Theory
Agenda-Setting Theory, first added via McCombs and Shaw, posits that the medianotably influences public recognition with the aid of determining which problems are seen as vital. It indicates that the greater prominence a topic receives within the media, the more likely the public is to understand it as worthy of interest. McCombs and Valenzuela (2020) verify that the media does now not tell humans what to think, but as an alternative what to reflect on. In the context of this study, Soul Sistaz’s constant coverage of SGBV problems increases the salience of the subject among women in Enugu metropolis, prompting them to consider it a matter of social worry.
For audiences in urban areas like Enugu, who're exposed each day to numerous information sources, repeated and steady messaging from a application like Soul Sistaz helps form their notion of what matters in society. According to Wasow (2020), this technique is mainly impactful among populations nonetheless growing views on social justice and fairness. The concept explains how the prioritization of SGBV on a radio platform contributes to target audience studying and discussion, probably fostering broader community engagement in anti-violence advocacy.
Agenda-Setting also has a second level known as "characteristic agenda-putting" or framing. This refers to the way media form the translation of activities by way of emphasizing particular angles or perspectives. Schillinger et al. (2020) argue that the emotional tone, language, and context utilized in media framing can adjust public responses. If Soul Sistaz provides SGBV through compassionate storytelling, expert advice, and survivor tales, listeners are more likely to adopt empathetic and informed attitudes. This contributes now not simplest to expertise but additionally to emotional engagement and moral repositioning.
Media framing also affects how listeners assign obligation and blame in SGBV instances. Gollust and Nagler (2020) explain that when media narratives cognizance on structural reasons and survivor resilience in preference to sufferer weak spot, public attitudes shift toward assist and advocacy. Therefore, the tone and frequency of SGBV discourse on Soul Sistaz can impact how listeners interpret the problem and what answers they recall legitimate.
Another crucial component of the idea is its ability to influence now not just individualrecognition however broader institutional or societal change. Valenzuela (2020) observes that agenda-setting results are cumulative and can spur advocacy, policy attention, and institutionalresponsiveness. Within the Enugu context, this will translate into more potent SGBVconsciousness, increased reporting conduct, or enhanced network responsiveness.
Agenda-Setting Theory is mainly suitable to this study as it connects mediaexposure with salience, belief, and social alternate. By reading how frequently and how deeply Soul Sistaz discusses SGBV issues, this have a look at evaluates the volume to which women in Enugu town start to view gender-primarily based violence as pressing and unacceptable. It units the stage for assessing media-driven shifts in each attention and values.
Social Cognitive Theory
          Advanced by Albert Bandura, presents a behavioral dimension to media have an effect on by using emphasizing observational learning, imitation, and reinforcement. It argues that humans analyze behaviors, attitudes, and emotional responses now not simplest thru personal experience but also with the aid of observing others. Akpan (2021) emphasizes that SCT is in particular powerful in contexts where direct enjoy is limited or stigmatized as is regularly the case with SGBV. Through radio programmeming like Soul Sistaz, ladies can research vicariously from stories, role models, and sensible techniques shared by way of survivors or experts. 
SCT identifies three interacting impacts: personal elements (beliefs, understanding), behavioral patterns, and environmental cues. These interact in what Bandura terms reciprocal determinism. A radio programme like Soul Sistazserves as an environmental cue that can influence cognitive processes, such as belief in gender equality, and subsequently behavior, such as speaking up against harassment. Oyefara et al. (2022) found that well-structured media narratives can alter internalized gender norms and lead to more assertive behaviors in confronting SGBV.
A central concept in SCT is modelingthe idea that individuals adopt behaviors they observe being practiced by others, especially when those behaviors appear effective or rewarded. For instance, when Soul Sistaz showcases women reporting abuse and receiving justice, it sets a positive example that listeners may internalize. Packard-Winkler et al. (2024) argue that modeling through relatable narratives is key to inspiring real-life emulation among adult audiences.
Self-efficacy, another important component of SCT, refers to at least one’s perception of their capability to carry out a conduct or affect exchange. Media programmes that enhance the message that reporting violence is feasible, safe, and impactful can raise self-efficacy. Picard (2022) notes that after listeners understand themselves as able to making change, they're more likely to do so, consisting of intervening in abuse, supporting peers, or reporting incidents.
Reinforcement is likewise vital in retaining behavior. When listeners again and again hearmessages on Soul Sistaz that verify positive  gender relations, challenge abuse myths, and provide pathways to justice, these grow to be normalized over time. Liu and Liu (2020) argue that repeated reinforcement builds long lasting attitudes and behaviors. For example, non-stop messages discouraging toxic masculinity or victim-blaming might also gradually shift norms among both maleand female listeners.
SCT also accounts for cognitive processing the way people evaluate and decide onbehaviors. Even when exchange isn't instantaneous, exposure to pro-social fashions and narratives plants cognitive seeds. As Obeagu and Obeagu (2024) examine, inner transformation regularly precedes external movement. Therefore, if listeners display more empathy, explicit anti-violence sentiments, or aid victims even though they do now not yet file or interfere it still indicators development inspired by way of media gaining knowledge.
Finally, Social Cognitive Theory aligns carefully with the examine’s variables of information acquisition and mindset formation. It offers a way to measure now not just whether or not women in Enugucity have heard SGBV messages, but whether they believe in them, relate to them, and act upon them. By exploring how Soul Sistaz contributes to observational studying and behavioralaim, this examine can evaluate the programme’s position in influencing lengthy-time period social values within the fight against gender based totally violence.



2.3 Empirical Review
A study named Broadcast Media Sensitization on Violence Against Women andChildrenin Port Harcourt was carried out by Ukaegbu and Azunwena in (2024).The study aimed todetermine the frequency, perception, and adequacy of broadcast media sensitization on violence against women and children. Conducted in Port Harcourt, Nigeria, the research adopted the Social Cognitive Theory and Aggressive Cues Media Violence Theory as its foundation. Using a survey design and a sample size of 400 (derived through Taro Yamane’s formula), data were collected using questionnaires and analyzed through simple frequency distributions and percentages. Findings indicated that reports on violence were infrequent and often perceived as exaggerated or unconvincing. The study concluded that broadcast media can shape public perception, but its effectiveness depends largely on ensuring perpetrators face legal consequences. It recommended increasing the frequency of reports and improving audience perception management. This study is relevant to the present research in its focus on media and gender-based violence (SGBV); however, the current research distinguishes itself by narrowing the focus to Solid FM’s Soul Sistaz programme, investigating its impact on women in Enugu metropolis, and exploring specific variables such as exposure, message framing, and attitude.
Ishengoma (2023) examined Community Radio in Breaking the Silence of Gender-Based Violence in Tanzania: An Analysis of Sengerema Community Radio. The study focused on the effectiveness of community radio in addressing SGBV and evaluated community participation in dialogues on SGBV through radio. Conducted in Sengerema District, Tanzania, the research employed the Uses and Gratifications Theory and a mixed-methods design with a sample of 204 respondents. Data were gathered through surveys, interviews, and focus group discussions, and analyzed using thematic and descriptive methods. Only 40% of the community actively participated in SGBV-related radio programmes, with male listeners engaging more than females. Although community radio had potential, financial constraints and low political support limited its effectiveness. While this research also examines media’s role in SGBV, the present study diverges by analyzing how women in an urban Nigerian setting respond to structured radio content on SGBV, with specific attention to media literacy and behavioral influence.
BBC Media Action (2022) conducted a study titled The Role Local Radio Can Play to Increase Awareness About Gender-Based Violence in Zambia. This study sought to evaluate the influence of local radio programmeming on SGBV awareness and attitudes in Zambia’s Northern and Luapula provinces. Grounded in Social Learning Theory, it employed a midline survey design with a sample size of 1,003 respondents selected randomly. Data collection involved face-to-face interviews and regression analysis for interpretation. Findings indicated that regular listeners of SGBV-themed programmes showed more progressive gender attitudes and a higher likelihood of reporting abuse. Nevertheless, deep-rooted gender norms persisted, limiting broader societal transformation. The study concluded that while radio can shape public discourse, sustained interventions are required for long-term change. This aligns with the current study’s concern with awareness and attitudinal change. However, the present research adds value by focusing on Enugu metropolis and the specific programme Soul Sistaz, with emphasis on female interaction, exposure levels, and media framing techniques that enhance behavioral response in a media-saturated environment.
Murphy and Zhenfang (2019) explored The Role and Effect of Mass Media on Rape and Sexual Violence Against Women and Girls: A Case Study of South Kivu in the Democratic Republic of the Congo. This qualitative study focused on the influence of mass media in conflict-prone regions, using the Dependency Theory of Mass Media Effect. Data were gathered through interviews and focus group discussions from 144 participants, including victims and public officials. Findings showed that 72% believed media helped raise awareness, while 63% acknowledged media’s contribution in providing intervention strategies. However, more than half criticized the sensationalist approach of some media outlets, which heightened trauma and stigma. The study recommended ethical journalism and media-advocacy collaboration. Though comparable in its attention to media influence on sexual violence, the context and population differ from the current study. While Murphy and Zhenfang focused on post-conflict DRC, this research evaluates how structured, non-sensational radio campaigns like Soul Sistaz shape SGBV discourse and audience engagement in an urban Nigerian setting.
Jewkes et al. (2020), in a global study titled Effective Design and Implementation Elements in Interventions to Prevent Violence Against Women and Girls, examined the efficacy of awareness-raising programmes in curbing SGBV. Anchored on the Social Norms Theory, the research used a mixed-methods design and meta-analysis of intervention programmes across Africa and other regions. It found that while awareness campaigns increased knowledge, they had limited success in driving behavior change without support from structural interventions such as empowerment and policy reform. The study concluded that for awareness to translate into social transformation, campaigns must be integrated with community-level and institutional support. Unlike the global focus of Jewkes et al., the present research contributes context-specific insights on how Soul Sistaz, as a culturally relevant programme in Enugu metropolis, can bridge the gap between awareness and behavioral change by fostering interaction and using localized messaging among women.
Mcloughlin (2021) studied Impact Evaluations of Programmemes to Prevent and Respond to Violence Against Women and Girls, using the Communication-Persuasion Matrix Theory. The research reviewed 15 international interventions and compared the outcomes of campaigns based on participation, credibility, and emotional appeal. It found that interactive and participatory campaigns were more effective than one-way broadcasts in promoting behavioral change. The quasi-experimental research employed surveys and media content analysis. Results indicated that message reinforcement, emotional resonance, and source credibility significantly impacted audience reception and response. This directly informs the present study’s focus on the Soul Sistaz programme’s approach to radio advocacy, allowing for an assessment of whether listeners are persuaded to adopt anti-SGBV attitudes through repeated, credible, and emotionally engaging messaging within the Enugu urban media environment.
Odionye et al. (2023), in their study Influence of Television Broadcasts in the Prevention of Violence Against Women in Delta State, Nigeria, assessed the impact of televised campaigns on SGBV awareness and prevention. Grounded in the Agenda-Setting Theory, the study utilized a mixed-methods approach with a sample of 384, incorporating questionnaires and focus group discussions. Findings revealed high awareness levels and modest reductions in violence due to continuous media exposure. However, television alone was insufficient to sustain change, prompting the recommendation of combining media strategies. While this aligns with the current study’s media-centric focus, the use of television contrasts with the current emphasis on radio. Furthermore, this research advances knowledge by isolating Soul Sistaz’spotential to generate sustained audience engagement through interactive formats, which are better suited to youth-driven listening cultures in urban Nigeria.
Okafor et al. (2023) carried out a study titled Knowledge and Attitude Toward Media Campaigns Against Gender-Based Violence Among Nigerian Women. The research aimed to measure women’s knowledge of and attitudes toward SGBV-related media campaigns, using Social Learning Theory. A descriptive survey of 412 respondents revealed that while awareness was widespread, cultural insensitivity in messaging limited effectiveness. The study recommended localized, culturally responsive formats. Although broad in scope and media platform, this study complements the current research by emphasizing the need for content relevance. The present study narrows this to evaluate how Soul Sistaz, a radio campaign ingrained in the local culture of Enugu, interacts with women and influences their attitudes and understanding around SGBV
.2.4 Summary of LiteratureReview
The review of literature provided a comprehensive exploration of key standards,theoretical models, and empirical studies relevant to the influence of Solid FM’s SoulSistaz radio software on understanding and attitudes towards Sexual and Gender-Based Violence (SGBV) against women in Enugu Metropolis. The conceptual framework addressed important mass communique constructs including audience exposure (Akpan & Isaac, 2021), media impact onpublic perception (Ezeaka & Ochuba, 2024), behavioral alternate conversation (Ajaja, 2022),media advocacy (Olanrewaju et al., 2021), and interactive radio engagement as exemplified through packages like Soul Sistaz (Jewkes et al., 2020). These ideas helped to set up the inspiration for studying how focused radio content material informs, educates, and affects ladies incity communities.
The theoretical framework drew upon the Agenda-Setting Theory (McCombs & Shaw,1972) and Social Learning Theory (Bandura, 1977), which emphasize the role of media in shaping public discourse and behavior thru consistent messaging, credibility of assets, and modeled social gaining knowledge of (Oyetade & Adeyeye, 2024). These theories provide insight into how girls interpret and react to radio discussions on SGBV, specifically when such discussionsconsist of lived experiences and answer-pushed narratives.
Empirical research reviewed from both local and international contexts reinforced thesignificant function of broadcast media in selling SGBV recognition (Ishengoma, 2023; Ukaegbu& Azunwena, 2024). Findings across those research highlighted the effectiveness of media in shaping expertise and perceptions, even though limitations inclusive of insufficient target audience focused on, weak message framing, and sociocultural resistance have been additionally identified (Odionye et al., 2023). Notably, BBC Media Action (2022) and Murphy and Zhenfang (2019) found that sustained, localized radio efforts have the capability to foster progressive attitudes, but emphasized the want for culturally touchy and participatory formats to ensure lasting impact.
Despite the contributions of preceding research, a gap in understanding how based radio programmes like Soul Sistaz function inside urban Nigerian contexts remains, specially in relation to target audience engagement and behavioral consequences among women  Okafor et al. (2023) pointed to a disconnection among media awareness and actual behavioral exchange amongst female listeners, especially while messages fail to resonate with local realities. This highlights the importance of analyzing targeted campaigns within precise city populations which include girls in Enugu city, in which media behavior, vital questioning competencies, and social dynamics play a function in shaping their response to SGBV-related content.
Therefore, this study intends to fill this scholarly and contextual gap via comparing the reach, content material, and reception of Soul Sistaz as a radio-primarily based intervention. By specializing in women’s exposure, attitudes, and behavioral intentions, the take a look at will provide empirical insights on how interactive and locally produced radio programmeming can remodel cognizance into meaningful motion in opposition to gender-based totally violence in Nigerian urban communities.















CHAPTER THREE
RESEARCH METHODOLOGY
[bookmark: 730ihbou79vz]This chapter outlines the methodology adopted for this research. It defined the research layout, vicinity of take a look at, population, sampling techniques, statistics collection methods, and data evaluation procedures. The studies method became based to make certain reliability and validityin assessing the impact of Solid FM’s Soul Sistaz programme on public recognition and behavioral responses to Sexual and Gender-Based Violence (SGBV) against ladies in Enugu Metropolis.The chapter additionally supplied a intent for the methodological picks, making sure alignment with the studies objectives.
3.1 Research Design
This study followed a survey research layout, which was broadly utilized in social sciences for assessing public belief and media impact (Bloomfield & Fisher, 2019). A survey design was appropriate because it allowed for the systematic series of quantitative information from a large and numerous population, enabling a large understanding of the effectiveness of radio campaigns consisting of Soul Sistaz on SGBV focus against girls in city communities. This design aligned with the observe’s goals because it facilitated the measurement of audience publicity, notion, and behavioral exchange among girls, which had been key variables of interest (Sileyew,2019).
 The survey technique involved administering established questionnaires to selected female contributors inside Enugu Metropolis to gather statistical information on their publicity to the Soul Sistaz radio application, awareness of SGBV, and behavioral responses. This technique provided standardized responses that might be analyzed statistically, making sure the reliability and comparison of the consequences (Weber, 2017). Furthermore, survey research was cost-effective, time-efficient, and allowed for generalization of findings, making it a appropriate method for inspecting media effect on women’s belief of gender-based violence. However, a limitation of this method became that self-reported facts would possibly have been subject to social desirability bias, in which respondents supplied answers they perceived as desirable  rather than their real evaluations. This turned into mitigated by ensuring anonymity and confidentiality in statistics series.
3.2 Area of Study
Enugu Metropolis, positioned in southeastern Nigeria, served as the study area for this research. Enugu Metropolis comprised three city neighborhood government regions (LGAs): Enugu North, EnuguSouth, and Enugu East. Enugu derived its call from the Igbo phrases Enu Ugwu, meaning "top of the hill." The city become a prime economic and political hub in the southeastern region and turned into recognised for its ancient significance as a coal-mining metropolis, which spurred its early development within the twentieth century.
Geographically, Enugu Metropolis blanketed a mixed region of about 557.54 km² and had a unexpectedly developing population, envisioned at over one million residents in 2024 (National Population Commission of Nigeria, 2024). The climate become tropical, with distinct rainy and dry seasons, which inspired each day life, financial activities, and media consumption patterns. Thecity served as a center for trade, governance, and training, housing numerous better institutions, organizations, and media institutions (Ochege, 2016).
The cultural and socio-economic characteristics of Enugu Metropolis made it a great case study for this research. The city had a sturdy radio broadcasting presence, with numerous outstanding stations airing public awareness programmes and advocacy campaigns. Given that radio remained a number one source of facts for a sizable portion of the population, understanding how it motivated female public consciousness of SGBV thru packages like Soul Sistaz washighly relevant. The preference of Enugu Metropolis as the have a look at location changed into primarily based on its numerous target audience, set up radio infrastructure, and ongoing advocacy efforts towards SGBV, making it a suitable location for assessing the effectiveness of radio campaigns.
3.3 Population of Study
The population of this study comprised women residents of Enugu Metropolis, which consisted of three urban local government areas (LGAs): Enugu North, Enugu South, and Enugu East. According to the National Population Commission of Nigeria (2024) and the National Bureau of Statistics (2024), the projected estimated population of Enugu Metropolis in 2024 was 1,029,400 people. The target population for this study included female individuals within the age bracket of 15–65 years, as they represented the most active demographic likely to engage with radio campaigns on Sexual and Gender-Based Violence (SGBV) (Ofordi & Salisu, 2024).


Population Distribution Table
	Local Government Area
	Total Population
	Target Female Population (15-65 Years)

	Enugu North
	389,200
	170,154

	Enugu South
	342,100
	149,498

	Enugu East
	298,100
	130,295

	Total
	1,029,400
	449,947


Source: - National Bureau of Statistics (2024) - City Population (2024)
The target population of 449,947 individuals represented the total number of residents within the 15–65 years age range across the three LGAs of Enugu Metropolis (City Population, 2024). This demographic group was selected because they were more likely to actively engage with radio programmes, participate in discussions, and form perceptions that influencedbehavior. The high population density, especially in Enugu North, further justified the need for mass communication interventions like radio campaigns to effectively reach a wide audience.
3.4 Sample Size Determination
To determine the sample size for this study, Cochran’s Formula was applied, which was commonly used in social science research for calculating sample size when the population size was large or unknown (Cochran, 1977). The formula was given as:
n = (Z² × p × q) / e²
Where: 
- n = required sample size 
- Z = Z-score (1.96 for a 95% confidence level) 
- p = estimated proportion of the population (assumed as 0.5 for maximum variability) 
- q = 1 - p (i.e., 0.5) 
- e = margin of error (0.05)
Step-by-Step Calculation: 1. 
n = (1.96)² × (0.5) × (0.5) / (0.05)² 2. 
n = 3.8416 × 0.25 / 0.0025 3. 
n = 0.9604 / 0.0025 = 384.16
Thus, the minimum sample size required is 384 respondents. However, since the total target population is finite (449,947 individuals), we apply Cochran’s correction formula:
n’ = n / [1 + ((n - 1) / N)]
Where: 
- n’ = adjusted sample size 
- n = 384 
- N = 449,947 (target population)
Calculation:
n’ = 384 / [1 + (383 / 449,947)] 
n’ = 384 / 1.000852
n’ ≈ 383.6 ≈ 384
This sample size is statistically representative of the target population and provides a 95% confidence level with a 5% margin of error (Cochran, 1977). The sample is large enough to generalize the findings while remaining manageable within the research constraints.
[bookmark: oso4atqn9w6i]3.5 Sampling Techniques
The sampling frame comprised residents within the three urban LGAs of Enugu Metropolis (Enugu North, Enugu South, and Enugu East) who fall within the 15–65 years age range. A proportional sampling method was applied to ensure fair representation of respondents across all LGAs. Only women within this age bracket were selected because they represent the primary target audience of the Soul Sistaz radio programme, which specifically aims to raise awareness and influence behavioral change regarding Sexual and Gender-Based Violence (SGBV) among women. The age range of 15 to 65 years was considered appropriate because it encompasses adolescent girls, young adults, and older women who are most likely to experience or engage in discourse around SGBV. This demographic also reflects a broad spectrum of media consumption habits and social experiences relevant to the study’s objective of assessing exposure, perception, and impact of the programme. Limiting the sample to women within this age range ensured that the data collected would be directly aligned with the programme’s audience profile and the core concerns of the research. A proportional sampling method will be applied to ensure fair representation of respondents across all LGAs.
[bookmark: jwpqxyaho1bk]Sample Distribution by LGA
	Local Government Area
	Target Population
	Proportion (%)
	Sample Size

	Enugu North
	170,154
	37.8
	145

	Enugu South
	149,498
	33.2
	128

	Enugu East
	130,295
	29.0
	111

	Total
	449,947
	100.0
	384


[bookmark: _niz7v0sn6mum]This study employed a stratified random sampling technique, which was widely used in media and communication studies (Weber, 2017). Stratification involved dividing the population into distinct subgroups (strata) based on relevant characteristics (Sileyew, 2019). In this case, the three LGAs (Enugu North, Enugu South, Enugu East) served as the strata.
Following stratification, simple random sampling was used to select proportional numbers of respondents from each stratum. This ensured that every individual within the target population had an equal chance of selection, reducing bias and improving the generalizability of results (Bloomfield & Fisher, 2019).
The stratified random sampling approach was suitable for this study for several reasons: It ensured that each LGA was proportionally represented based on its population size. Again, simple random sampling within each stratum ensured randomness and objectivity in respondent selection (Weber, 2017). Also, this method minimized selection bias and enhanced the accuracy of the results, making the study findings more applicable to the entire Enugu metropolis (Sileyew, 2019).
3.6 Instruments for Data Collection
This study utilized a structured questionnaire as the instrument for data collection. The questionnaire changed into designed to gather quantitative statistics related to the studies goals and turned intodivided into  sections: (1) Demographic Information, which gathered information aboutrespondents' age, gender, education level, and occupation, and (2) Study Variables, which targeted on target market publicity, notion, and effect of radio campaigns on Sexual and Gender-Based Violence (SGBV) in Enugu city. The questionnaire comprised closed-ended questions, Likert-scale questions, and dichotomous inquiries to make certain established responses that have been clean to research statistically. The instrument changed into evolved based on current literature and remarks from media communique specialists to make certain content material validity. The language of administration was English to maintain clarity for all respondents. Prior to full-scale data collection, a pilot study involving 10% of the sample size (38 respondents) was conducted among individuals outside the study population to test the instrument’s clarity, reliability, and effectiveness in measuring the research variables.
3.7 Administration of Instruments
The questionnaire was personally administered by the researcher with the assistance of one trained research assistant to ensure efficient data collection. The administration took place within Enugu metropolis at public spaces, workplaces, and educational institutions to ensure diverse representation. The data collection process was conducted over three weeks to allow for thorough participation. Ethical considerations were strictly observed; respondents received an informed consent form, and their responses were kept confidential. Participation was voluntary, and respondents had the option to withdraw at any time. To ensure consistency in administration, the research assistant was trained on proper questionnaire delivery and clarification techniques.
3.8 Validity of the Instrument
[bookmark: _uh90defpqzih]Validity refers to the extent to which the research instrument accurately measures what it is intended to measure. In this study, validity was ensured through content validity, construct validity, and criterion-related validity.
Content validity was established by ensuring that all items in the questionnaire directly align with the study’s objectives and are grounded in the reviewed literature. Construct validity was assessed by comparing the questionnaire items with existing, validated instruments commonly used in media and communication research, particularly those addressing audience response to advocacy programmes. Criterion-related validity was verified by determining whether the questionnaire could effectively predict variables such as audience exposure, media perception, and behavioral change in response to radio campaigns on SGBV.
To further enhance the validity of the instrument, two lecturers from the Department of Mass Communication, along with the research supervisor, reviewed the questionnaire. Their feedback and recommendations were carefully incorporated before the instrument was finalized for distribution.
3.9 Reliability of the Instrument
Reliability refers to the consistency and stability of the research instrument over repeated measurements. To assess reliability, internal consistency reliability was tested using Cronbach’s Alpha. This measures how well different questionnaire items correlate in measuring the same construct. A reliability test was conducted using 10% of the sample size (38 respondents), and the responses from 20 questionnaire items were analyzed. The total variance (S²) and sum of item variances (ΣSi²) were calculated from the pilot test dataset.
[bookmark: 5be3bb4asfpw][bookmark: _2wanz2hmf0zm]Cronbach’s Alpha Calculation
The formula for Cronbach’s Alpha is:
α = (k/(k-1)) × (1 - (ΣSi²/S²))
Where: 
* α = Cronbach’s Alpha 
* k = Number of items (20) 
* ΣSi² = Sum of the variances of each item 
* S² = Total variance of the questionnaire
Given: 
* S² = 18.6 
* ΣSi² = 8.9
Calculation: 
1. α = (20/19) × (1 - (8.9/18.6)) 
2. α = 1.0526 × (1 - 0.4785) 
3. α = 1.0526 × 0.5215 
4. α = 0.77
A Cronbach’s Alpha of 0.77 was obtained, which is above the acceptable threshold of 0.71, indicating good internal consistency and reliability for the questionnaire. This ensures that the instrument can be consistently applied to measure audience exposure, perception, and behavioral change related to radio campaigns on SGBV in Enugu metropolis.
[bookmark: _r1iad2htx046]3.9 Methods of Data Analysis
[bookmark: _6rg27krnetha]The researcher adopted the descriptive method of analysis. In analyzing the data, mean score was used in conjunction with standard deviation to achieve this.
The four-point rating scale was assigned values as follows:
• SA = Strongly Agree – 4
• A = Agree – 3
• DA = Disagree – 2
• SDA = Strongly Disagree – 1
The researcher set 2.5 as the cut-off mean score. Therefore, any item with a mean score below 2.5 was rejected, while any item with a mean score above 2.5 was accepted.














CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 Introduction
This chapter presents, analyzes, and interprets the data collected through structured questionnaires administered to female respondents across Enugu North, Enugu South, and Enugu East Local Government Areas. A total of 384 valid responses were analyzed using descriptive statistics. The results are presented in line with the research questions. Mean and standard deviation were used to answer the research questions, based on a 4-point Likert scale.
The decision rule is as follows:
· Mean ≥ 2.5 = Accepted
· Mean < 2.5 = Rejected
4.2 Analysis of Respondents’ Personal Data
	Variable
	Frequency
	Percentage (%)

	Age Group
	
	

	15–24
	92
	23.9

	25–34
	118
	30.7

	35–44
	85
	22.1

	45–54
	55
	14.3

	55–65
	34
	8.9

	LGA of Residence
	
	

	Enugu North
	145
	37.8

	Enugu South
	128
	33.3

	Enugu East
	111
	28.9

	Educational Qualification
	
	

	SSCE
	69
	18.0

	OND/NCE
	96
	25.0

	HND/B.Sc
	153
	39.8

	Postgraduate
	66
	17.2

	Employment Status
	
	

	Student
	101
	26.3

	Self-employed
	110
	28.6

	Civil Servant
	115
	29.9

	Unemployed
	58
	15.2




Analysis of Research Questions
Research Question 1:
How exposed are women in Enugu metropolis of Solid FM’s Soul Sistaz programme?
Table 1: Exposure of Women in Enugu Metropolis of Soul Sistaz Programme
	S/N
	Items ofResearch Question
	SA (4)
	A (3)
	DA (2)
	SDA (1)
	F (Freq.)
	Mean
	SD
	Remark

	1
	I have listened to the Soul Sistaz programme on Solid FM before.
	160 (640)
	110 (330)
	60 (120)
	54 (54)
	384
	3.04
	0.92
	Accepted

	2
	I frequently tune in to Solid FM’s Soul Sistaz programme.
	142 (568)
	120 (360)
	72 (144)
	50 (50)
	384
	2.92
	0.96
	Accepted

	3
	I often hear Soul Sistaz being discussed in my neighborhood.
	130 (520)
	126 (378)
	70 (140)
	58 (58)
	384
	2.84
	0.99
	Accepted

	4
	I have learned about Soul Sistaz through social media or friends.
	150 (600)
	118 (354)
	72 (144)
	44 (44)
	384
	2.95
	0.93
	Accepted

	5
	I actively follow Soul Sistaz whenever I get the opportunity.
	138 (552)
	122 (366)
	80 (160)
	44 (44)
	384
	2.89
	0.95
	Accepted


Grand Mean = (3.04 + 2.92 + 2.84 + 2.95 + 2.89) / 5 = 2.93


Interpretation:
The analysis reveals that women in Enugu Metropolis are reasonably exposed to the Soul Sistaz radio programme. All items were accepted, with a grand mean of 2.93, indicating a substantial level of exposure to the programme.
Research Question 2:
In what ways has the Soul Sistaz programme enhanced women's understanding of sexual and gender-based violence (SGBV) in Enugu metropolis?
Table 2: Influence of Soul Sistaz on Knowledge of SGBV
	S/N
	Items of Research Question
	SA (4)
	A (3)
	DA (2)
	SDA (1)
	F
	Mean
	SD
	Remark

	6
	The programme helped me understand what SGBV is.
	170 (680)
	120 (360)
	64 (128)
	30 (30)
	384
	3.08
	0.88
	Accepted

	7
	I have gained knowledge about women’s rights through the programme.
	165 (660)
	125 (375)
	60 (120)
	34 (34)
	384
	3.07
	0.87
	Accepted

	8
	The programme explains legal actions against abusers.
	150 (600)
	128 (384)
	70 (140)
	36 (36)
	384
	2.95
	0.91
	Accepted

	9
	I learned about support services for survivors from the programme.
	148 (592)
	130 (390)
	68 (136)
	38 (38)
	384
	2.94
	0.92
	Accepted

	10
	Soul Sistaz educates on early signs of abuse.
	155 (620)
	126 (378)
	70 (140)
	33 (33)
	384
	2.99
	0.90
	Accepted


Grand Mean = (3.08 + 3.07 + 2.95 + 2.94 + 2.99) / 5 = 3.01
Interpretation:
With a grand mean of 3.01, the analysis shows that the Soul Sistaz programme has a strong influence on increasing knowledge of SGBV, including legal rights and awareness of support systems. All items scored above the cut-off and were accepted.
Research Question 3:
How has the Soul Sistaz programme influenced women’s attitudes and responses toward sexual and gender-based violence (SGBV) in Enugu metropolis?
Table 3: Influence of Soul Sistaz on Attitudes and Responses to SGBV
	S/N
	Items of Research Question
	SA (4)
	A (3)
	DA (2)
	SDA (1)
	F
	Mean
	SD
	Remark

	11
	I now speak up against SGBV.
	160 (640)
	130 (390)
	60 (120)
	34 (34)
	384
	3.03
	0.89
	Accepted

	12
	I encourage others to listen to Soul Sistaz.
	148 (592)
	132 (396)
	66 (132)
	38 (38)
	384
	2.94
	0.91
	Accepted

	13
	The programme motivates me to support survivors.
	150 (600)
	124 (372)
	70 (140)
	40 (40)
	384
	2.95
	0.93
	Accepted

	14
	My attitude is now more sensitive and empathetic.
	155 (620)
	120 (360)
	75 (150)
	34 (34)
	384
	2.92
	0.94
	Accepted

	15
	I would report SGBV if I witnessed or experienced it.
	172 (688)
	128 (384)
	60 (120)
	24 (24)
	384
	3.06
	0.85
	Accepted


Grand Mean = (3.03 + 2.94 + 2.95 + 2.92 + 3.06) / 5 = 2.98
Interpretation:
The results suggest a positive behavioral shift among women who listen to the Soul Sistaz programme. The grand mean of 2.98 indicates that the programme has significantly influenced listeners to become more active, empathetic, and responsive toward SGBV issues.
Summary of Findings
1. Exposure to the Soul Sistaz Programme 
The findings of this study indicate that the Soul Sistaz programme enjoys substantial exposure among women across Enugu Metropolis. A significant majority of respondents reported that they had listened to the programme at least once, with many indicating frequent engagement. This exposure is facilitated not only through Solid FM's broadcast but also via auxiliary platforms such as social media (for example, Facebook, Whats App, and Instagram) and peer-to-peer conversations. The programme's resonance within groups indicates its integration intoeveryday discussions among women, indicating a sturdy presence within the public verbal exchange environment of Enugu. The extensive attain of the programme underscores the continuing relevance of radio as a relied on source of information, specially in city centers with a mix of formal and informal verbal exchange networks.
2. Impact on Knowledge and Awareness of SGBV
The study shows that the Soul Sistaz application considerably contributes to the enhancement of girls's understanding concerning Sexual and Gender-Based Violence (SGBV). Respondents overwhelmingly agreed that this system helped them higher apprehend what constitutes SGBV,consisting of its physical, emotional, mental, and financial forms. Moreover, this systemoffers important training on women’s criminal rights, protecting laws, and avenues for justice in cases of abuse. It additionally informs listeners approximately aid offerings consisting of hot-lines, counseling centers, and non-governmental organizations that offer resource to survivors. The consistency inexcessive imply scores across those objects confirms the programme's effectiveness in raising vital attention and bridging expertise gaps surrounding gender-based violence.

3. Influence on Behavioral Responses to SGBV
The information in addition show that the Soul Sistaz software has a high-quality effect on women’s behavioral responses to SGBV in Enugu Metropolis. Respondents indicated expanded readiness to speak out in opposition to abuse, help victims, and encourage others to have interaction with attention campaigns. Many mentioned being more empathetic and sensitive to problems related to gender-based violence in view that engaging with this system. Importantly, the willingness to record instances of SGBV both in my view skilled or witnessed was rated enormously. This displays a shift from passive focus to energetic civic obligation that's a enormous marker of behavioral change. The findings recommend that media programmes like Soul Sistaz no only inform but also empower women to behave in opposition to injustice inside their groups.








CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
The primary purpose of this study was to examine the influence of Solid FM’s Soul Sistaz programme on public awareness and behavioral responses to Sexual and Gender-Based Violence (SGBV) among women in Enugu Metropolis. The study followed the survey research layout, anddescriptive analytical strategies had been hired to research information collected from 384 women respondents throughout Enugu North, Enugu South, and Enugu East LGAs. Major findings of the observe are summarized as follows:
1. The study found out that the Soul Sistaz application enjoys extensive publicity among women in Enugu Metropolis. Many of the respondents mentioned having listened to this programme both without delay on Solid FM or  via social media, peer discussions, and other structures. It became additionally found out that numerous women actively follow and have interaction with the programme every time the possibility arises, showing its huge attain and relevance.
2.The findings indicated that this programme has extensively more suitable women’s expertise
and study of Sexual and Gender-Based Violence (SGBV). Respondents agreed that the Soul Sistaz software helped them pick out what constitutes SGBV, study their legal rights, and turn out to be aware of to be had assist services for survivors. It additionally educated them on the way to come across early signs of abuse and advocated self-safety techniques.
3. The study further discovered that the Soul Sistaz programme undoubtedly encouraged womens's attitudes and behavioral responses towards SGBV. Many respondents said that they now speak up towards abuse, display empathy towards victims, and are willing to file SGBV cases when witnessed. The application was also visible to inspire ladies to turn out to be greater supportive of campaigns and advocacy efforts towards gender-based violence of their groups.
5.2 Conclusion
Based at the research carried out and statistics analyzed, the look at concludes that the Soul Sistaz programme on Solid FM has considerable have an effect on the general public consciousness and behavioral reaction of ladies closer to SGBV in Enugu Metropolis. Women across Enugu North, South, and East are properly uncovered to the programme through radio announces, social media platforms, and phrase of mouth. The software serves as a key supply of information on gender rights, felony frameworks, and available services for survivors.  The programme has effectively bridged large expertise gaps approximately SGBV among women and encouraged them to take proactive stances in opposition to violence. It has stimulated many to speak out, guide survivors, and file abuses to the right authorities. Ultimately, the Soul Sistaz programme demonstrates how media-based advocacy can foster social obligation and behavioral change amongst girls in city Nigerian communities.
5.3 Recommendations
Following the findings and conclusions from this study, the researcher makes the subsequent guidelines:
1. Media businesses should amplify the reach of the Soul Sistaz programme throughout numerous platforms to preserve and grow its exposure amongurban woman.
2. Programme manufacturers should improve the educational content material of Soul Sistaz to further enhance women’s understanding of SGBV, prison rights, and support systems.
3. Community-primarily based corporations have to collaborate with Soul Sistaz to mobilizewomen for advocacy, reporting, and guide for SGBV survivors.
4. NGOs and prison resource corporations must accomplice with the programme to offer coordinated aid, referrals, and observe-up offerings for survivors of SGBV.
5. Solid FM control have to offer ordinary training for presenters and producers on trauma-informed and SGBV-touchy communique.
6. Programme coordinators have to set up interactive feedback channels consisting of call-ins, social media polls, and surveys to display audience notion and enhance content material delivery.
5.4 Suggestions for Further Research
For future studies, the following areas are recommended:
· An evaluation of the influence of Soul Sistaz programme on male listeners and their behavioral responses to SGBV
· A comparative study of different radio-based SGBV awareness programmes in southeastern Nigeria
· An investigation into the role of digital media and podcasting in complementing radio campaigns on gender-based violence
· A longitudinal study on how media exposure influences actual reporting rates and survivor support outcomes
· A study on the barriers that limit some women’s access to media-based SGBV education, especially in rural communities
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QUESTIONNAIRE
Instruction: Please indicate your considered response by a tick (√) in the appropriate box.
 
Part I: Personal Data
1. Age Group:
  (a) 15–24 [ ]  (b) 25–34 [ ]  (c) 35–44 [ ]  (d) 45–54 [ ]  (e) 55–65 [ ]
2. LGA of Residence:
  (a) Enugu North [ ]  (b) Enugu South [ ]  (c) Enugu East [ ]
3. Highest Educational Qualification:
  (a) SSCE [ ]  (b) OND/NCE [ ]  (c) HND/B.Sc [ ]  (d) Postgraduate [ ]
4. Employment Status:
  (a) Student [ ]  (b) Self-employed [ ]  (c) Civil Servant [ ]  (d) Unemployed [ ]
 
 
Section B: Main Items
Instruction: For each of the following statements, tick (√) the option that best represents your level of agreement.
Key:
SA = Strongly Agree  A = Agree  D = Disagree  SD = Strongly Disagree
Research Question One:
How exposed are women in Enugu metropolis to Solid FM’s Soul Sistaz programme?
	S/N
	Item
	SA 
	A 
	D 
	SD 

	1
	I have listened to the Soul Sistaz programme on Solid FM before.
	 
	 
	 
	 

	2
	I frequently tune in to Solid FM’s Soul Sistaz programme.
	 
	 
	 
	 

	3
	I often hear Soul Sistaz being discussed in my neighborhood or community.
	 
	 
	 
	 

	4
	I have learned about the Soul Sistaz programme through social media or friends.
	 
	 
	 
	 

	5
	I actively follow the Soul Sistaz programme whenever I get the opportunity.
	 
	 
	 
	 


 

Research Question Two:
In what ways has the Soul Sistaz programme enhanced women's understanding of sexual and gender-based violence (SGBV) in Enugu metropolis?
	S/N
	Item
	SA 
	A 
	D 
	SD 

	6
	The programme has helped me understand what constitutes sexual and gender-based violence.
	 
	 
	 
	 

	7
	I have gained knowledge about the rights of women and girls through the programme.
	 
	 
	 
	 

	8
	The programme explains the legal actions women can take against abusers.
	 
	 
	 
	 

	9
	I have learned about support services for survivors of SGBV from the programme.
	 
	 
	 
	 

	10
	Soul Sistaz has educated me on how to identify early signs of abuse.
	 
	 
	 
	 


 Research Question Three:
How has the Soul Sistaz programme influenced women’s attitudes and responses toward sexual and gender-based violence (SGBV) in Enugu metropolis?
	S/N
	Item
	SA 
	A 
	D 
	SD 

	11
	I now speak up against sexual and gender-based violence.
	 
	 
	 
	 

	12
	I encourage others to listen to Soul Sistaz for awareness about SGBV.
	 
	 
	 
	 

	13
	The programme has motivated me to support SGBV survivors.
	 
	 
	 
	 

	14
	My attitude toward gender-based violence has become more sensitive and empathetic.
	 
	 
	 
	 

	15
	I would report a case of SGBV if I witnessed or experienced one.
	 
	 
	 
	 


THANK YOU FOR YOUR PARTICIPATION! 
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