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% percentage of women who occupied political seats in Nigeria after the 2019 election
saly 4%, (Rahma, 2023) Without any difference, the same figure reoccurred (4%) after
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Empirical Review o
The 2023 Nigerian elections highlighted significant gender disparities in poli

representation, underscoring Nigeria's ongoing challenges in enforcing treaties and Jz;.
designed to ensure women's active participation. Despite 92 female Senate candidates z;
286 female aspirants for the House of Representatives, only 3 and 15 won their respegti:
contests, reflecting deep-seated structural issues (Kowiyat, 2023; Chiamaka et al. 20’:"
The national assembly’s failure to pass gender equality bills—which proposed afﬁ;magv;
action measures such as 35 percent appointed positions for women and 20 percent inpart
ii?lélt{lzt;gtll()n—firther 1111}strates .the systemic obstacles women face, as evidenced b\’ﬂ‘
bR inhibeiltwtfg;acl:és V(I)_tl.ng against the bi'll (Ugo, 2023; Debora et al., 2022). Severd
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male candidates through practices l'c;( 20 h}nc!er women’s access to office by favon2:
violence, including kidnapping and thl e intimidation, harassment, and even phys<
2012, Mercy, 2022), Additionah .0 (€41 gas during primaries (Okoosi- ST
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espite these advancements, the political enpqpe
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15 Varys and many women still face barriers 1o ef] Fcc’(i
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andidates 10 reach 131'g€ audiences quickly, share campai
3"behind-ﬂle-5cenes look at q]e“’ activities (Andrea, 2018). However, these platforms a
ot without drawbacks. Studies have shown that while digital media enrich politica
angagement and de_bate, they are also used to incite conflict, intimidate opponents, and
spread misinformation (Mus1bau,‘2022). This dual nature has led to calls for enha:nced
digital Literacy and greater responsible behavior online, especially among rural women who
e less likely to access credible mformation (Wahyudin et al., 2019; UNESCO, 2018). In
addition to issues of content credibility and misinformation, the overlap between social and
| mditional media has blurred the boundaries for news consumers, leading to mixed feelings
about the reliability of online political information. Factors such as education, income, age,
and gender significantly affect media use, with younger individuals and men generally
showing higher levels of online political engagement (Bryan, 2018; Yulong et al., 2023).
Despite these challenges, digital media has empowered women to participate in large-scale
' political movements and activism, as seen in campaigns like #EndSARs and the Bring Back
Our Girls movement (Nnaemeka, 2021; Innocent, 2021).

Studies also reveal that social media training sessions are increasingly being organized _tlo
telp female politicians maximize these platforms during campaigns and in office, while
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media (stimulus) triggers internal responses (Wi”‘”%”‘j‘f‘*j ¢motions,
ultimately lead to political participation (response), offering women

and PETCeptigy,
in political scenarios from the comfort of their homes.

a plal,lorm t (.,) ;

Iy
Digital Divide Theory, developed by Jan Van Di_pk_ in 20?)5,' POSILS that unegyy|
digital technologies and the internet cxaccrl?atc:s cxnstmg s_oc,:lal anq €CONom;j
In the context of women's political participation, this §11v1dc affects access { Dol
information, online engagement, and digital 'r.(:prcscnlall(m- Women with limiteq (hp”ﬂf
access may face challenges in obtaining polltlgal news and resources, thereby hindc;,,’;
informed decision-making. The theory also hlghhghlS lhat mad.cq.uatc access to opy;,
political spaces can limit women's paﬁicipgtion in discussions, a(‘:qwsm, and

leading to their underrepresentation in digital forums where political decns;gns are myg,
Furthermore, digital literacy remains a crucial baIT]f.:T’, as women may reqplre additigp,
training to effectively use digital technologies for pO]l_tl(?al engagement. Online haraggy,,
and gender-based violence further discourage participation, adding to the challenge,

identified in this study as impediments preventing women from fully leveraging sociy
media for political engagement.

Methodology

To assess women's political participation and engagement in the 2023 Nigerian elections

via social media effectively, this study adopted a descriptive survey using structure

questionnaire to collect data from a sample of women drawn from all the women in Niger:
who reside in both urban and rural Nigeria.

In getting the sample size, we adopted Top Man’s formula as follows.
n
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n= Sample size

e=Standard score for normally distributed population
P=Probability of success

q=Probability of fajlyre
¢= Sampling error or CIror margin
POp= sample population
Confidence leve] F95%
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Data Presentation and Analysis
ata collected were presented and analysed below:

Table 1. Nigerian women who used social media for political participation and
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Table 2: So
during the 2023 Nigerian election

Social media Frequency PercentrgaF/T\
°
Facebook 109 51.7
WhatsApp 48 299
X
5 14 6.6
stagram
: o 12.8
Others 5
Total ol .
100

Source: Field work, 2024
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challenges such as online trolling, affordal_)ility of data, and limited deyijce accessihj.
continue to hinder full participation in political processes.
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E her candidates or parties rather than campaign direcuy Mey

Conclusion

The use of social media for political participation has been a dominating research area
recent time but its adoption by women for political participation and engagement seems
be an emerging field of interest. F indings from the study suggested that all the elemen:
sampled did not use social media for political participation and engagement during i
2023 Nigerian election. Also, there are various factors that hindered online politica
participation and engagement among women during the 2023 Nigeria election but fakensss

inability to buy data or subscription, online trolling and access to mobile device/network
were the predominant.
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