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ABSTRACT

This study investigated the activities of rural youths in vural markel towns for income generation. Twelve
rural markets were purposively selected from existing markets in Anambra and Enugu States between July
— August 2003. A total of 36 randomly selected respondents were interviewed using structured
questionnaire. Data analyzed using percentages and means. The results showed that 50 percent of the
youths were between 11 - 15 years. Twenty five percent were 16 - 19 years while twenly five percent were
above 20 years. The survey revealed that the major reasons for the youth's involvemen! in income
generating aclivities were poor parenthood, big family size, low family income, interest and educational
drive. It was further revealed that these youths participated in community development projects. Based

on the findings, the researchers recommended that efforts should be made by NGOs and the three tiers of

government lo harness the potent energies in the youths and direct them properly towards positive
Sfunding and raining them in various

activities by the establishment of more rural youth organizations,
enterprises within an organized market layout.

INTRODUCTION

World over, expectations are rising and people are clamouring for better standard of living. The rural
youths are not left out. Various aclivities have been planned and directed at the youths to improve their

lives and train leaders and citizens for the future. Adedoyin (2001) observed that:
The Children — in — Agriculture Programme (CIAP) is a research and development initiative
aimed at human capital development focusing on children and youths for effective hamessing and
for motivating them towards active participation in the agricultural and rural development
process?
The total development ol young people to prepare them for their role as useful citizens. According. to
Shuluwa (2001), our children have the great task of taking over the mantle of leadership in all spheres of
it from active life. They have to meet this challenge not by rioting,

life, including agriculture after our exi
not by tearing down their schools, not protesting and demonstrating, not by indulging in cult activities; but

by working hard, by building on the foundations gf our sopiely and by co-operation. Eaton (1970) stated
that youth organizations provide a framework within which a large segment of youths are motivated to
spend part of their leisure time in task-oriented groups. The youths combine fun secking, leaming and
comradeship with the acquisition of self-confidence, reinforced by the expcrience that their activitics enjoy
much social support. In the same vein Nnadozie and Ugwu (2000) stated that the aim of training children
in agriculture, is 0 improve their lives in ways they themselves can sustain cspecially through the young
farmers organization. It was based on the l.)re:mselthal the youths must participate in and determine what

and communities. Since the inception of Structural Adjustiment Programme

is best for them, their families . .
(SAP) in 1986, most Nigerian families were unable to meet their needs.

The identilicd problem is that despitc various youths programimes carricd out by various govermment and

NGOs, the urban youths are targeted at the gxpensc of their rural counterparts. Nnadozie (2001) and

Uzoig‘;\’ﬁ (2001) pointed out that lack of effective rural youths programme results to rural urban migration.

The board objective of this study was 10 determine the various youth's activitics in rural markets of Enugu
1e bo:

bra Stalcs (owards income generation; whilc the specific objective are to:
and AR .(-1) determine  the socio-economic variables of (he youths involved in rural markets

aclivities; . o sl
find out the reasons that have influenced the youths’ interest in income generation;
nd prospects of these activities on youths and-

ns a
svaluate the problet :
i Jations for policy on rural youths programiies based on findings.

(b)

(c)
(d) make recomnmen
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METHODOLOGY. . . '
—— “020:?;""!1:‘[:::: :illl!l;\"‘c\l rescarch approach was cmiployed 10 detern
selected in each of the si.‘\? ‘I;‘:I;g;‘ilv:::arrkcls of Enugu mjd Ariamibra states.
August 2003 , y selected rural markets in Anambra an

iine youths’ involvement in income
ates. Three youths were randomly
d Enugu State in July and

statc. a |-|l:l‘ l::‘r'r:“f:;'f;’c dr"“d?'" sampling technique was in the subject sclection and study areas. In each

il gﬂverlunem:qr‘“-l url:d_n market were made, out of (his. six rural markels were sclected form three

iarkel werd selec(legds‘TlT \is mecans that in gach LGA. only two rural markets and_ (hree youths in each

Enugu state. The nﬁ . \Is gave lS_}{ouths in cach state and a total of 36 youths in both Anambra and

dhly vrore cc;llected b(vr els, iomnmmues_ and states surveyed were shoufn in mble' 1 (A & B). 'Rel'cvanl

il artefiethg e usc of structured interview schedule. Data analysis was achieved by application of
percentage and means.

RESULT AND DISCUSSION

Table 1A: List of some rural markets in Enugu and Anambra States.

(a) Anambra State
S/N COMMUNITY MARKET L.G.A.
I Umudioka Afor-lgwe Dunukofia
2. Enugu-ukwu Nkwo Njikoka
3. Abagana Oye-agu Njikoka
4, Nnewi Nkwo Nnewi North
5. Ifitedunu Nkwo Dunukolia
0. Awkuzu Nkwo Oyi
7. Awka Eke Awka south
8. Achala Oye Awka south
9. Thiala Nkwo ogbe lhiala
10, | Umunze Nkwo Orumba south
11. | Ekwulobia Eke Aguala
12. | Ogbunike Oyc-olisa Oyi
(b) Enugu State
S/N COMMUNITY MARKET L.G.A.
1. | Adani | Oyic Uzo-Uwani
— 3. | Edc-oballa Eke Nsukka
3 Agbani | Eke Nkanu West
4. Aku-Diewa Eke Igbo-etti
j Ukehe Nkwo ogbede Igbo-ctti .
6. Opanda-Nimbo Nkwo Uzo-Uwani
— 7 | Ehaamufu Afor Isuzo
L e R . Orie Udenu
. & Orba :
L._.—-;)——-' Ugwuogo Oric Enugu Easl
_-—T AMaguze Eke Nkanu East
L 17 Nkwo Enugu Easl
____._!—I-‘—-— IR Eke Nkanu Easl
Nkerefi :
ata (2003)

[
Source: Field D
narkels in Anambra and Enugu states

| marke:s 12 =2

i d rural 1
Table 1B: List of Selecte . 1:
S/N COMMUNITY MARKE D_ ' 3(
Umuidoka Afor-Igwe e
: Nkwo Santihn
2 [fitedunu o ]
3 Awkuzu . i
i Oye-olisa Ovi
4 Osbmuke - ol
5 Enu u-ukwu e N'!,kokf'
6 W,A——L‘ : Jikoka




“Nuudozio, KO * Onvbiya,

i Fuugu State
SN COMMUNI i ¢
| Adiam
)

Opanda-Nimba

\ ARu-Diewa
1 Ukehe

b Anmagunse
O Nheteli

Uye
Nkwo
ke

ke
Like

MARKET

NRwo-Ogbede

EA, ; and** Eze, E. A

LGA

U zo-uwvam
Uzo-uwani
Igbo-eliti
Igbo-etity

Nkanu East_

Nhanu East

Source Field data (2003)

. . St s ape range of 11 - 15

Data result on table 2 showed that 30 percent of the youths fall within the '.g'; ?"u;t,‘m“ s with
and 25 pereent i the age range of 16 19 years while 16.7 percent are those between 20 - -.l;)yulr‘s s
8.3 percent others fall between 26 - 30 years This means that those in age brackets of 11— 19 are more

energetic. These groups form the bulk of those involved in incoime generiting activities in rural markets of
the study areas

Table 2: Age Disteibution of Respondents

Age (Years) No ol Resp 'l‘cwcnfngc i
11=-13 IR Al

1620 ] 23

21 - 28§ 0 16,7

20 - W i LR

Totl 10 100

Source Field data (20013)

Table 3, of the result showed that 66.7 pereent of the respondents are males while 33.3 percent of
them were females  This iphies that more males engage in income pencrting actuivities i rural markets
that the females. This agreed with earhier observation by Ukpabi (1990) that in uaditional communities
with hittle opportumuies for hagher education, it is considered that making o girl work hard on the farm or

i pelty tadmg s good taming for marmage  Morcover gitls are more casily exposed to moral danger
than the boys '

Table J: Gender of the Respondenty

Sex

No ol Resp (1) Percentage

Male M 06,7

Female 12 113

Total 10 100

Source Field survey (2003)

Table 4: The Number of Siblings in the Respondents Families b
Siblings (X) No OF Resp (1) Percentage X .
5 5 N RK "

= 0 A 16.0 125

7 l l ‘n' 0

8 ! EX]

Y 3 119

W | 428

¥ | 28

\ 100 '

Total 2 A

Qource. Field sunve (2003%)
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Data on fivwily size was shown on table 4. 1t reveals that majority of the r'cSI)‘t:llidc":_Z;:ﬁ::d“;‘:;:
in their families as represented by 30 6 percent of them Those who were cight in family 'c"_md e
pereent. The next was those that were six in family with 16.6 percent Those who were fen .“ aile it
the family had 2.8 percent respectively. The above showed that the number of Slhll‘lll{s l"{ I:I:A! m};)r'l
correlated to their involvement in income gencration achivities in rural markets of Enugu and Anambré
State

Table §: Educational Background of Respondents

1

Qualfication | No of Respondents | Percentage |
Sccondary School completed - |.2¢ 6l .

Primary School completed T T 2 AN

L LN i o ik i

Source: Field data (2003)

However, table S showed that virual all the respondents are literate with 61 percent having full
secondary education, while 38.9 percent others had primary schools education completed. More than 50

percent of them said that they were temporarily in the market in order to save to enable them further their
cducation,

Table 6: The Ability of Respondents’ Parents® income to meeting family needs

Income o INo _n?ic:spg_t_i_(_[c_n_i;«?_—__'___ Percentage

[ Enough M S . Dee
Not Enough SR (- S B 12 B
Total S A i

Source: Ficld survey (2003)

Data on table 6 showed parents' income capacity to meet family nceds. [t showed that 72.2
pereent of the respondent agreed that their parents’ income was not cnough to meet (heir basic needs.
Thus. the 27.2 percent of them who claimed that they had enough family income was very insignificant,

Table 7: Youths Enterprises and Sources of Income in Rural Markets

Enterprise/Income sources No of Respondents Percentage
Sales of agric. Producls 10 278
Milling/Processing agric products 5 13.9
| Operating provision stores 7 19.4
Hawking goods (items) 8 1222
Serving as middle men 2 __ |56 -
Others 4 1.1
Total 36 100

Source: Ficld data (2003)

Table 7 displayed the various enterprises and sources of income generation in (he rural markets
by the youths. The table shows (hat majority of the youths (27.8 pereent) arc into the sale of agricultural
products. This agrced with the carlier assertion by ljere (1992) that in rural community, agrarian
occupation predominate others.

It was also observed that 22.2 percent of the respondents hawked goods ilems along the market
roads. This was especially the case with those living around Oye-agu Awka (o Onitsha exist; while in
Enugu state, Nkwo Ogbede in Ukehe is along the Makurdi — Nin(h mile highway and that of Nkwo
Opanda Nimbo is at (he tarred road of Ogurugn. Adani Nsukka newly renovated Federal road. These
access roads have made hawking a flourishing enterprise.

However. 13.4 percent of the respondents operate mills for processing agric products and 19.4 percent of
them operated provision stores. The data also show (hat 11, percent of the youths were info
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 There was also another
g e, wears, meats, and carrying of loads for C.USI:Ii:;flrlzmen. It implies that when
group, which represented 5 percent of the respondents who served :Sf:; LT oo o U, Yot
Pul together agricultural products sales and processing accounte :
enterprises in rural markets of Enugu and Anambra States of Nigenia.

: srprises in Rural Markets of
Table 8: Prospects of Youths Involvement in Income Generation Enterprises in
Enugu and Anambra State

Prospects No of Resp Percentage
Participate in community dept. 5 139
Increased income 4 11.1
Better living sid. 17 47.2

Gain more about business skill 10 27.8

Total 36 100

Source: Field daia (2003)

Data on table 8 showed the prospects of youths involvement in niral market. ll‘ indicates that 42.7
percent of (he youths had improved standard of living, 27.8 percent others increased their knowledge about
business with 13,9 percent of (he respondents participating actively in community development
programme. However, 11.1 percent of the youths accepled that their income increased as they engaged in

the rural market activities. [ therefore, follows that their involvement had a positive correlation with
increased social economic status.

Table 9: Constraints Faced by Youths in Income Generation Activities

Problems No of Resp. Percentage
Incessant Market dues/levics 5 13.9
Premises 8 222
Sexual assault 6 16.7
Inadequate fund for expansion 7 19.4

Injury from auto accidents 10 278

Theft 2 5.5

Total 36 100

Source: Field data (2003)

The constraints or problems associated with the rural 1
shown in fable 9. It is glaring to

ol Macan b i itics by the youths were as
: 278 pereent of them are exposeq (o bodily injuri ' aulo-
accidents. About 22.2 percent of the youths lacked adequate tradin : { Mjuries by aufo

adequate fund for expansion. I v

g stores while 167 percent other lacked
major problem facing them while 5.5 per

as also ngrecdl by IIH: percent of them (hy incessant market dues was a
cent others highlighted (hef »s roblems '
of them agreed that sexual assauly poscd ; o it e

as their major constraing as shown in table 9 of the study

arkel activ

CONCLUSION

Based on data findin
posilive in improving social
related enterprise w
the overall enterpris

Es, the conclusion s (],
-economic staus
as (the major enterprise o
es in rural markets of En

al .you_th‘s mvolvemeny i rural market aclivities was
and purluc:pal_wn I males, 1t wys colicludeqi that agricultural
I the youths since 41.7 percent Was the share of (his sector in
ugu and Anambry states.

The study implicated royq dccident and lack of adequale fung
participants. It is therefore, recommended (hay non govcrnnl\c‘nl E
government should assist the youth

-\ 5 hs in rural communities by |y,
raining them in various enterprises within an organized el

contribute to this through their various ryry) youth programmes

1
. as lh_c Major constraints of the
al organizations' and all three tiers of

Imessing their potenils, funding and
¢ layout.  Tie EXtension service can
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