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Abstract

This study focused on the role of radio in the campaign for Political Empowerment of women in Enugu
State. The researchers used survey research method for the collection of quantitative data. The
population of the study was 2,098,744 women living in Enugu State, Nigeria. Wimmer and Dominic
online sample size calculator was used to draw a manageable sample size of 413. The instrument Jor
data collection was questionnaire. The result of the study showed that 82.9% of the respondents have
received information on radio about women political empowerment campaigns, 77.5% think that the
campaigns about women political engagement in Nigeria is very important; but surprisingly, 82.1% of
the respondents said that they have not contested for any political position in the state which shows
there is a poor influence of the campaigns on the attitude and practice of women towards politics.
Therefore, the study recommends that government should build more women empowerment centres for

consistent education, training of women and handling of complains and victims of violence against
women in politics.
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Introduction

Over the years, the relationship of women, politics, media institutions and media content has
become a major issue of concern in so many media and gender discourses. A general consensus among
these discourses is that in practice, the form of relationship which exists between them is such that
neither can exist independent of the other. However, in exploring this relationship the pertinent
questions are whether the media are molders or reflectors of social structures or whether they are agents
of social change or re-enforcers of the status quo. . -

The news media as observed by Ross (2002) constltgte an mdfapendeqt fourth t?state through
which the polity gains insight and inform_ation a_bout local, national and 1ntemat.10na1 affairs and where,
through the diligent ministrations of the Joprnallsts, the government of the day is held accountable.

The fourth branch of government 1s what we today call t.he Fourth _Estz}te of the Realm (Ndolo,
2011). In his quest to find out if the Fourth Estate of the Realm is performing its watchdog funct}on as
stipulated in Agbanu (201 3); this communication scfholar asked: Is this fourth estate Bea] or Imagined?.
For clarity sake, Ndolo stated that the fourth Estate is real wh'en the press gave expertise ar.ld transparent
diligence in the coverage of both the 2003 and 2007 elections and continue to do so in subsequent
elections. _ . _ ; '

Nwokeafor (2015) mentioned that t.he impacts of masslmedla was st-rongly exer!\phﬁed durgng
the May 2015 general elections in Nigeria. Acqordlng_ to him, th'e medl_a used various campaign
strategies to attract the attention of the electorates in making one choice against the other.

As gender issues and women’s political and economic empowerment take the centre stage on
the global arena Nigeria appears intent on maintaining its position at the botton.1 of the ladder of
women’s politic;lempowennent (Nwankwo.r & .Nke-reuv.ven, 201.9).They alsoexplained that women’s
rate of participation in formal decision making in Nigeria remain one of the lowest on the continent
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86 out of 1534) of all elective

and across the world with women occupying an abysmal 5.6 pef cent (
positions at both national and subnational levels. :ons since the end of military

The 2019 election was expected to be the ‘ ections =/ 1999 (Mukum.2019)
rule and the beginning of the country’s transition to democratic governance med i condw;
Mahmood Yakubu in Mukum (2019) explained that the election was later Poslpor! e ive i .
free, fair. and credible elections. What remains deeply in doubt, however. is hov; :ncocmtic di-ﬂpmgredcnd -
has been and, in particular to what extent women have be from the dem¢

equality and faimess (Juliana & Ruth, 2020).

sixth quadrennial el

nefitted

Statement of the Research Problem

There are reasons to believe that African women, in Nigeria are exploited and
and gender has been the silent weapon used

marginalized in practically every sphere of administration )
to marginalize and suppress their growth in politics (Reddock, 2000). Despite the fnct' That women
constitute about 50% of the total population, they are discriminated against in the political process
(Onyenwere, 2017). The marginalization of Nigerian women is more visible n lh.c democratization
processes because the quality of democracy has declined over the past few years and it stands as a t!u-eat
to women’s development in the country (Democracy Dialogue Report, 2018). The present panonal
assembly in Nigeria has an appallingly low average of 5.5% of women in house of representatives and

5.8% in house of senate (United Nation, 2019). :
This limited conception of the political relevance of women is responsible for their political

marginalization. Women in Nigeria constitute almost half of the entire country’s population and in spite
of this numerical strength, they have been recognized as clappers, voters, cheerers and supporters
singing and dancing during electioneering campaigns in Nigeria and it is pertinent to note that
democracy will not work in Nigeria political system if this number of the population is marginalized
(Damilola, 2009). While it is important to increase the number of women in public offices, it begs the
question about the role of the broadcast media in the campaign for political empowerment of women in
Nigeria and particularly, Enugu state. Has the broadcast media fared well in its roles for gender
balancing campaign? This study therefore, seeks to find out the roles of the broadcast media in the

campaign for political empowerment of women in Enugu state, Nigeria.

especially

Objectives of the Study
The major purpose of this study is to ascertain the role of the broadcast media in the campaign

for political empowerment of women in Enugu state.

Other specific ob:iectives of this stud.y include to:
1. ::ﬁ;::lltil:o?;:;teﬁ 2:1]::;3]:1 i\g;):.nen in Enugu State, Nigeria are aware of broadcast media
2. E:;r;?;ns-women’s level of knowledge aboutbroadcast mediapolitical empowerment
. Eitzat::]; ;?tftuvcllz)ﬁ)\::larg? lpccr:li?i::z?dcw media political empowermentcampaigns influences

4. Examine how women’s level of knowledge on broadcast me

campaigns influences their practices. dia political empowerment

Empirical Review
Overview: Radio and Women Participation in Politics
The need for adequate participation of the citizens in vi
; iy . virtually a iti S % 3
overemphasized. Politics, no doubt, thrives on the altar of cffective‘ p:rt‘i::li potl'lucal -acuw.m?b _— oL i
which involves both men and women. Karl (2010, p.13) asserts that- pation of all cligible citizens
No nation’s political system can make any appreciab] |
- ' ; : ¢ progress without the ive i sment
of the masses. The citizens must be effectl.Ve]y involved in vittafly all the‘actlve: lt\volvomcke
the political system better and stronger which will herald good goven: , L_Prc;lccsses to mal
ance in the nation.



AJOUmal of Contemporary Social Research, Vol. 5. No. 2

The import from Karl’s sty
political system is the effective p
participation in electoral campai
women are required to activel

art‘fg;;:? abo\f/ehindicates that the bedrock of a better and stronger
ion of the masses i itics. This am
A ses in pOllth? 'I"hls amongst others includes
y particinat g In elections. Just as indicated earlier, both men and
One of the tools deployed to h‘::;(:O g:ak._e the process a h{xg‘e success. ;

world is radio. Radio is a mass med e ec_tlve pf)]lt;cal participation in almost all nations of the
simultaneously: The s lum used to disseminate messages to large and diversified audience

y portability and affordab; " :

especially in the area of political mobilj rdability of radio place it above other forms of the mass media,
et s et - mobilization. In the U.S, France and many other countries of the world,

P y ol radio in actualizing effective political icipati i in hi
study of the use of radio in the 2012 political participation have been tested. Bill, (2013) in his

fosmebilize Hheicitzens to:padic: general elections in the U.S found that radio was effectively utilized
Avcfielichionss participate in the election. In line with Bill’s finding, Asamoa (2013) in his

study of elections in France found that radio has be i i ilizati itizens

for active and efficient political o iticrsat ﬁl‘zsk en a major player in the mobilization of the citizens

; on. in hi i

is a synergy between the media and politics. Thi anzf{nwu bl 'wﬂﬁm . @e

s medinins Be - This link is strong as many democracies all over the globe
:::dia Ao p?s ltlzjtmlm?:nt; of political mobilization and sensitization. He also added that the mass

1votal role 1n the society or social i
Silbinut e v e ty cial system and that is why no known government can do

_ Okoli in 2003 conducted a study on the use of radio in mobilizing women for political
participation in Nigeria. In the study, selected women from the six geopolitical zones of the country
were surveyed. Flr!dlngg from the study revealed that 84% of the women actually got many political
messages frf)m their radio sets but did not participate in any political activity while only 16% of the
women got involved in voting, electoral campaigns and other political activities.

i The above finding by Okoli raises an important question, how clear and persuasive were the
polmca_l messages disseminated to the people? This is very important because it is not all about just
packaging anything and disseminating it to the masses. The message must first of all be very clear and
understandable; it must as well be very convincing in such manner that the target audience will be
compelled to respond appropriately. Lucas (2012, P.4) asserts that “political messages, just like other
kinds of messages, must be very clear and persuasive in nature to effectively lure the audience to give
the desired reaction. Nobody will respond to what does not move him™.

As far back as 1999, Ahmed conducted a study on the use of radio in mobilizing women
Northern Nigeria for political participation. 300 women were picked from the three geopolitical zones
in northern Nigeria. The study showed that women participation in the election was moderate
northern Nigeria as 66% of the women did not participate in the election. Only 34% of them voted
the election. ] _

The two studies by Okoli and Ahmed are also obvious attestations to the level of political apatiry

n. Both studies revealed that most of the women did not participate in the

amongst Nigerian wome e R e :
003 and 1999 elections in Nigeria. This is despite the massive use of radio to

political activities of the 2

mobilize the women. Syt - - N
Kalu also conducted a study on the role of radio in mobilizing women for political participation

in the 2007 general elections in the South-East Region of Nigeria. The study adopted the survey rescarch
method where both questionnaire and oral interview guide were used as measuring mstrumcnts. Using
a sample of 296 women in Abia, Enugu and Imo States, it was discovered that despite beavy radio
messages, women participation in politics was however moderate. In linc with this study, Kale aiso
conducted another study to find out how radio was used to mobilize women in the 2011 gemeral

: ; thodology, Kalu found that the level of participation amongst
elections. Using the same ScOpe and me ! s _ of particip ;

South-East woﬁlen in the 2011 general elf’.cuon.? was hl_g,l_xer xhan their participation in every other
election in Nigeria. He stated that women did not just participate n only voting they equally costessed

i iti ich most of them won. ‘ 5

= EICCtK es&?:ls;t::%{:lsd:]ci;led by Isa (2011) on tl?e use Of:lhe mass media in the mnbdrzzim of ‘women
for participation in the 2011 general elections in ngﬁm showed that the women actively pwtwqﬂtd
in the elections. The study showed that the a\\'arep&s level amongst the women was very ;;;ﬂ a2
result of intense media campaigns for i uomlenfp;:lqm = Pomﬁm‘ the rady o
mass media, it was revealed that the women got most 0 political messages 0. This
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implies that radio played very significant role in the mobilization of women for‘Pﬂf:"C’Pz::::;gixligi;
general elections. Even though some scholars have come to contend that This implies i
very significant role in the mobilization of women for participation in the 2011 gener aknowl 3 ‘; o
though some scholars have come to contend that there are other avenues one can gam otherio i
from the media, available evidence shows that the media especially the radio dommatesmher me{;lirce]s
of knowledge (Umeh 2012, p. 22). This is because the radio has many advantages Over Sy na-” *
is portable, cheaper to operate and breaks the triple barrier of language, time and d.' stan:he e ?g
the claims of Umeh, Okafor (2004) revealed that radio was effectively ekl o DR ST A
participation in the 2003 elections. g o inati litical

Nwammou (2012) concluded after “analyzing the usefulness of radl‘o m.d:sse P A
information to rural women in Nigeria” that: Radio is a medium of communication w}ncl:n s e
barriers posed by illiteracy, poverty and accessibility in reaching the people who reside in rural areas.

In spite of all these, the level of political participation amongst Nigerian women is increasingly
low. Most Nigerian women see politics as a man’s activity. Some equally see it as a-dl_rty fmd dan o
activity meant for some people alone. In trying to encourage adequate women participation in pohtlc‘s,
the radio has been effectively deployed. The question here is how effective has the radio been in
mobilizing the Nigerian women for effective political participation?

Empirical Focus on Political participation of Women

In Nigeria, women have continuously stayed away from political activities in the country. In
virtually all the political activities in the country, you rarely see reasonable number of women
participate in them. Apart from not contesting for political offices which is often the case, these women
rarely participate in voting in elections (Ogbu, 2011).

In a study conducted by Ganiyu (2007) on the level of women participation in the 2007 general
elections in Oyo State, it was found that out of the 394 women sampled, only 38% actually participated
in the election. It was further discovered that the remaining 72% did not even have voter’s card. In
another study on rural women awareness and participation in the 2011 general elections in Taraba
State conducted by Adeleye (2015) showed that out of the 263 respondents, only 21% participated in
the elections. The study also found that the awareness level was poor amongst the rural women in
Taraba State.

Agu (2015) conducted a study on the mass media and Abia State women participation in the
2011 general elections. Women from the three senatorial zones of the state were sampled. In the end,
the study showed that though women participated in the elections, the participation was however low,
as only 42% of the women used for the study participated in the elections. '

Timi (2011) did a study on which he evaluated the level of women participation in the 2011
general elections in Delta State. Priority attention was given to women in the rural communities of the
state. The study revealed that only 31% of the rural women participated in the elections. It was amazing
to discover that 69% of these women did not have voter’s card, indicating that they did not equall;
participate in the INEC voter’s card registration exercise.

Olufemi (2011) carried out a survey to ascertain the level of Yobe
in the 2011 general elections. In conducting this study, Olufemi sampled 371
subject matter. Revelations from the study showed that the women’s partic
only 29% of the total respondents indicated that they voted in the elections.

From the studies reviewed above, it is very correct to assert here
low Perfomlance in terms of women par_ticipation in pOlitl:C‘S. This poor level of women participation in
politics no doubt, may hav'e been pccaswned by some militating factors. The critical question here is
what are the factors militatmgdagau:ist Nigerian women participation in politics? question here s,

Adeniyi (2015) conducted a study on the possible imped; : i
participation in politics in So_koto_State and found that molsjt of the u.'cmfer(li l\iiztisgtgraszegnr wolr_n.en
is all about. This therefore, implies .that knowledge of politics was a cardinal facto '(])' e 2509 |‘t:ci
effective Sokoto State women participation in politics. It was in line with this ﬁ;d[?;glt::‘la:g:f:;?;i

recommended an aggressive political awareness campaign in the state tar eted t i i
; )
knowledge of Sokoto State women on the issue of politics. . PP

State women participation
Yobe State women on the
1pation was rather low as

that Nigeria has experienced
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Another in thi
it was discow:redS tt?\?t’ t!l?eu:\lrz::g?fa?as CogdllCted !)y Njeku 5 (2912) u.si.ng i }'esearch it
ks funther discovered thatloas o6 e ;’i c?Ot een actwc'I)‘r involved in political activities in the state. It
aiticilabn i palitics, RIS miies tlh ence in the Polntxcal system was a major fmpedime_n-t to women
s detha amenTS loss interestﬁn artiat' the negatlve.a.nd unaeeeptal?le activities of politicians haxie
it Niokurespinmsndsd conﬁdencz bu::lldqatmg in political activities in the state. It was besed on th':s
Stits wornen fatpolitical ackiviies. ing as the way out of the issue of non-participation of Abia
perceive(ti];l;ﬁ(z: E]lt(')g nf;:;‘o“r llr]rlls esdtpdy SRS th?t rigging, ball.o ¢ sn:atch.ing o d afssaseination “*
oty this Eidinig it isobvios fhatlr;ents to effcctwe women participation In politics in Rivers State.
et iR ats. T s inapart & ttl: women’s non participation in politics stems ﬁem their fea.r of
18 aniawcHing-oF bllot part from the other u_ientlﬁed militating factors such as rigging of elections

UOIRIGEN These wicked actions have no doubt, compelled Rivers State women to
stay away from political activities in the state.
o pla?ré)(::.i‘teile:tgga); ::ftl;l:::!ed by Hassan and Danqua §2013) showed thet t.he dangerous way the
ol Mo omen away from participating. The women indicated factors such as
prEACIn g Of ballots, rigging of elections and assassination of politicians as their major
fears of engaging in politics.

The study of Hassan et al., (2013) corroborated that of Okeke (2010) and Njoku (2012). They
all .afﬁrmed_tl}r.ough their studies that some limiting factors compelled women not to participate in
polmeal activities m.t!le various study areas. In all these studies, one cardinal factor limiting the
effective women _partlmpation in politics is the factor of assassination. There is no doubt about the fact
that §0 many politicians have lost their lives in their quest to participate in politics. This, according to
studies, have immensely contributed to the level of political apathy amongst women in the country.

This research work added that APC 2018 National Convention in Abuja was an attestation or
confirmation of the above findings as the delegates clashed and the convention turned violent despite

high security. (See Appendix I)

Theoretical Framework
This study was anchored on Attitude-Change Theory. This theory is considered suitable to this

study because it helps to draw more light into the theme of this study.

Attitude-Change Theory
The Attitude Change Theory was developed from propaganda theories in the 1930s during

World War II (Baran & Davis 2012: 175). The theory explains that there are pre-existing attitudes,
whether biological or psychological which have to be changed if selected messages must have any effect
on the target audience. Again, it explains that these pre-existing attitudes are core and therefore stand
as barriers to effective penetration of messages fc_)r desired change. Thus an intellectual and emotional
strategy of communication will influence change if pr.operly channelled to do so. Change in evaluations
and perceptions of an individual’s predisposmone will ta_ke_ p}ace if the required mo_dlﬁcatt_on favours
his expectations, if it is tied to someone he admires, or if it is bound to be beneficial to him (Wood,

2000). ; ) .
SR f women in Enugu State, possible barriers to knowledge

of campaign messages may include psychological, emotional
and physical. Psychological when the people ﬁnd it difficult to comprehend the .barriers to political
issues and face the challenges, due to pred|§p051t10n, value' system or cu.ltural beliefs. Physical, wl?en
facilities and financial capacity are not avallap!e, or, are limited. Emotional, when the fear of being
condemned overrides the need for being politically erppowered. For the political media campaign

ffectively enhance knowledge, herald positive attitude anc! ultimately engender the desired
messagestoe h litical empowerment of women, the media messages must therefore be
:;tarloug it,:);‘;acrssa :n:rlggr that these obstacles toeffective communication are surmounted which will

cture

consequently herald the desired change among the people

In the political participation ©
acquisition, positive attitude and practice
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Research Methodology ‘ ey. This was because the nature of
The research design considered apt for this study was surv -y.ordcr to determine the leve] of
the study required that the researcher solicits audience responses in ess and knowledge level among
participation of women in political activities, political level of nwazen and practices.A well designed
women in Enugu State and how that has influenced their attitu ed the research questions raised
Questionnaire was used to collect quantitative data, which answere
carlier. y ide in the 17 local
The Population of the study was the entire women in Enugu State whOAl':z:)‘:;in g to National
Sovemment areas in the State from which a representative sample was dra\V{lti‘ 1,697,640 males and
Bureau of Statistics, 2012, it has a population projection of 3,796,684, wi ,d 4 ’in e
2,008,744 females, Therefore, the population of this study is 2,098,744 women reil 1 % O

In this segment, the researcher opted for the selection of a manageable an g i
sample size because of the largeness of the population (2,098,744). A sample of 384 wasl rav;mfllgslf;g
online sample size caleulator advanced by Wimmer and Dominick (2013) with confidence level of 95%
and confidence interval of 5.0%. The samplesize was divided across the three polmc.al zones in the state
(that is, Enugu North, Enugu East and Enugu West according to the strength of ﬁ]e"' population).

The probability sampling technique was employed in the study, with partu:ula‘r reference to the
multi stage sampling technique. This technique requires that at each stage of sampling, two or more
techniques can be employed. Thus two major techniques were employed: the cluster sampling and the
simple random sampling techniques

Data Presentation and Analysis

In this section, quantitative data generated using questionnaire were presented in tables using
simple percentage and frequency distribution. The data were also presented in line with the research
questions. Out of the 413 copies of the questionnaire administered, 09 were not returned while 404 were
properly filled and returned. Theretore, the researcher analysed the returned 404 copies

Table 1: Respondents who have Radio

Do you have Frequency Percent Valid Percent Cumulative
Radie? Percent
Yes 333 824 824 8.4
Can’t say 33 8.7 8.7 106 0
_Toal 40 100.0 100.0 '

Table 2: Respondents who listen to women’s political empowerment campaigns on radic

Do you listen to women's Frequency Percent Valid \

political empowerment Pivo Cumulative
_campaigns on radio? Percent

Yes 335 829 8§39 e

No 33 8.7 8.7 s

Can't say 34 8.4 8.4 100.0

Total 404 100.0 100.0

B SR \—’
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Table 3: Respondonts
thought about women's POUtERL P erment cnmpmigne?

What do you think

shout women's pokitical Frequency Pervent Valid Pereent—— Cuminlative

cmpowerment Pervent

campaigas?

?@ﬁm J 1.8 115 11,5

Not Important % 1 1K N0
. ke 1 HY 6

Can say 0

Total < 104 10 00,0

B s 100.0 100.0
T‘mkm‘i‘?ﬁ‘f have contested for any politieal position |
! o requeney Percent Valid Pervent Cumulative

e«:‘le;sled tuf any Pervent

politxcal position?

Yes 40 SN 00 00 0o

No 332 2.1 821 vl

Can’t say 32 N 8 100

Total K 100.0 100.0

Table 5: Respondents likely factors of hindrance into political pavticipations

What are the likely Frequency Pervent Vahd Pervent Cumulative

factors of hindrance Pervent

me politcal

participations? R L LU )

Religious ~ and ¢ 188 By 100,0

Cultural belwet

Family beliet 141 KRR 3499

Mkk:al violence 187 403 4603 8.2

Tozal a0 1000 100.0 5

Note Political violence includes: Assassination, Kidnapping, vigging, and ballot snatehing and Nghting,

Discussion of Findings e "o
The data Wugs ted in table 2 indicated that 338 (82.9%) have recetved information on radiv
33 (8.790) have not, while 3 (8a%) can't say. [ hin

olitic campaigns,
shout women political ampowerment Campuig ‘ ‘
means that ma?ain of the respondents used in the study had high level of awareness about broadeast

" - ; t campaigns.
media political bt Euomt‘on (2004), lsa (201 1) and Umeh (2011, Their studies showed

Toelades ‘\umm:‘:izt:ine women was very high as a vesult of intense media campaigng for
Eh‘d'ea“m h\el_z‘!!“\t;i-;‘ i politics. For this teason, radio ix being termed by many
m bt F\‘“f‘“““:m medium for the marginalized and voiceless,

“m“““a“‘?“,m‘kfm * ented in table 3 on the respondents thought  aboutwomen's political

The information p(ew ted that 313 (77.5%) think that the campaigns about women political
empowerment CAmMpIgs = l\.a-m sctant: 46 (11:4%) think they ave important, V(79 think it not
cngagement i_:‘ T;if‘f:‘;' :“f :;\‘ 1$:i\~ howed that therespondents” level of knowledge about broadenst

2 (10.4%) can T3 BT - W
mmﬁaial( empowernment campaigns is hight
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have iml‘hls M‘zels“';‘; “;':““‘P‘ to ﬁm\l out how broadcast media political ""'P"w":;m Campaigne
Mlmthn'm(s"ﬁ: h:u of women in Enugu state, Nigeria towards politics, the findings in table 4
respandents \md.‘ ) have not contested for any political positions. This means that majority of the
knowledge abou in this study have poor attitude towards politics despite high level of awareness and
s-ride t broadcast media political empowerment campaigns. This is a Woﬂﬂs"m"E m"?f:m

: Bl When most of the respondents (77.5%) as presented in table 3 agreed that women § political
::'hupatm and representation is very important. From all indications, women in Enugu state, Nigeria

not marching words with action when it comes to political empowerment of women.

__ The study of Agu (2015) highlights the above findings as the study proved . that though women
mwusdm the 2011 general elections, the participation was however low, as only 42% of the
did - for the‘study participated in the elections. Timi (2011) also discovered that 69% of women

ot have voter's card indicating that they did not equally participate in the INEC voter’s card
registration exercise.Revelations from Olufemi (2011) showed that the women’s participation in the
election was rather low as only 29% of the total respondents indicated that they voted in the elections,

~ When trying to find out the factors limiting women in Enugu state, Nigeria from being active
participants and representatives in political matters, data presented in table 5 revealed that 187 (46.3%,)
of respondents said that the fear of being assassinated or even be killed override everything as far as
Pohr!cal activities are concerned in Nigeria. Also see appendix 1 for a confirmation of their fear. This
:m?lles ﬂm the majority of the respondents agreed that political violence is a majorfactor hindering
their participation and full engagement in politics as women in Africa with African background.

The study of Hassan et al.. (2013) corroborated that of Okeke (2010) and Njoku (2012). They
all affirmed through their studies that some limiting factors compelled women not to participate in
political activities in the various study areas. In all these studies, one cardinal factor limiting the
effective women participation in politics is the factor of assassination.

Summary of Findings, Conclusion and Recommendations
Summary of findings
At the end of the analysis, various findings were made, which include:

1. It was discovered that majority of the respondents were aware of women’s broadcast media
political empowerment campaigns and have received information from their preferred medium
on women political empowerment. This means that majority of the respondents used in the
study had high level of awareness about women'’s broadcast media political empowerment
campaigns and majority (82.9%) received the information through the radio.

2. The result revealed that (77.5%) of the respondents said that women political empowerment
campaigns is very important, indicating a positive response and good knowledge level towards
women political empowerment campaigns.

3. It was found that most of the respondents (82.1%) have not contested for any political position,
which implies that the extent of the influence on attitude and practice is low despite high level
of awareness and knowledge of broadcast media political empowerment campaigns.

4. In trying to find out what hinders them f_rom developing interest in political matters, (46.3%)
of the respondents agreed that political violence is a major hindrance and setback to women'’s

political participation.

Conclusion g X
This wraps up the study as well as make recommendations that can be used to improve women S

attitude towards politics. '111«? major gpal of this sfgdy was to get the views of the respondents on the
role of the broadcast media in campaigns for pohtu:a.I empowerment gf women in Enugu state. The
major assumption of this study was that women are b_e_mg marginalized in dlfferent levels of governance
in Enugu State, leading to poor atqmde towards politics. But upon our ﬁn.d_mgs, we conclude that 1t 15
i az curate to say that women in Enugu state are less interested in political matters because of the

way and manner political activities are being carried out.
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and conclusions. OnS are considered relevant in view of the aforementioned findings
g E;Zl;ea l:nge::(,to raise--a ‘Vareness on women's media political empowerment campaigns. The
W € working in media houses need to be re-oriented about gender issues and as
such, be more gend.er sensitive while rEpOrting oo siicies and by b’ o, Tl i
mcu!ence‘of gender imbalance in media contents X E
Z ;&sntpgzlal campaigns should also be ysed by the media as is the case with WTO Director. Dr.
sf.z,z:g adﬁg’;;j;"““‘&hl"'f& Oby Ezekwesili, late Prof. Dora Akunyili, etc.
. mechanism must be put in p t0i broadcast i
campaigns on political e put in place for urgent need to increase media

. _SMpowerment of women, involving women in the rural areas and
women with low educational qualifications.
5. Government should expan

education and training o
independence.

)
B

d and build more women empowerment centres for comsistent
f women towards self-sufficiency and political and financial

6. Government should also create procedures for registe

or existing state agencies, including police stations, electoral authorities or gender equality

ofﬁf:es, designate a state agency to serve as a primary point of contact for victims of violence

against women in politics and their families.

There is need to combat political violence against women and government must conduct

awareness — raising campaigns directed at parties and voters to highlight the problem through

broadcast media, posters, websites, tweets and online videos.

8. Women must also learn to support themselves. Women should learn to form a formidable
group, use their numerical strength to conquer the barrier.

9. Most importantly, government should ensure that all policies are executed or implemented.

ring and handling complaints through new
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Delegate Clash at APC National Convention
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