
 

THE DEREGULATION OF THE BROADCASTING SECTOR  

Historical Background.  

The deregulation of the broadcast sector in Nigeria actually began in 1992 with the establishment of the 

NBC act 38 of 1992 and 55 of 1999 as amended. This breakthrough was a fundamental consequence of 

the national mass media policy, which was inaugurated to project a new national mass media direction 

for the country by the Ibrahim Babangida administration. Dopkesi (1997) recounts that the national 

communication policy (1990) gave official bite for the deregulation of broadcasting in Nigeria. The  

national mass communication policy saw the need for a regulatory agency to monitor, coordinate and 

regulate the entire broadcast industry in Nigeria, while midwifing the democratization and deregulation 
of Nigeria broadcasting.  

Alex Quarmye (1997) states that regardless of how it came about; deregulation in broadcasting is not 

only desirable but also here to stay. This is so because deregulation helps to promote the goals of 

broadcasting which African broadcasters and communication scholars have, for decades, claimed are 

not being addressed adequately because of the absence of media pluralism and particularly because of 
government monopoly. In Nigeria, the major government monopolies were the NTA and the FRCN. 

The NBC was set up to monitor and regulate the entire broadcast industry having been vested with the 

relevant powers relating to broadcasting under the wireless and telegraphy act, as well as powers in 
section 7 of the NTA act, which hitherto gave these agencies some sort of regulatory authority.  

 

FUNCTIONS OF NBC 

Section 2(i) of the Act no 38 of 1992 states the powers and functions of the commission are as follows,  

a) Advising the federal government generally on the implementation of the national mass 

communication policy with particular reference to broadcasting.  

b)  Receiving, processing and considering applications, for the establishment, ownership or 

operation of radio and television stations, including  

i. Cable television services, direct satellite broadcast and any other medium of  

broadcasting,  

ii. Radio and television stations owned, established, or operated by the federal, state,  

or local government.  

c) Establishing and disseminating a national broadcast code and setting standards with regards to 

the contents and quality of materials for broadcast. 

d) Promoting authentic radio and television audience measurements and penetration 

e) Initiating and harmonizing government policies on trans-border direct transmission in Nigeria 

f) Monitoring broadcasting for harmful emission, interference and illegal broadcasting 

g) Determining and applying sanctions, including revocation of licenses of defaulting stations, 

which do not operate in accordance with the broadcasting code and in the public interest. 

h) Approval of the transmitter power, location of stations, areas of coverage, as well as regulating 

types of broadcasting equipment to be used 



i) Ensuring qualitative manpower development in the broadcasting industry by accrediting 

curricular and programme for all tertiary training institutions that offer mass communication I 

relation to broadcasting and, 

j) Carrying out such other activities as are necessary or expedient for the full discharge of all or 
any of the functions conferred on it under or pursuant to the Act.  

The major challenge for the commission has been that of providing a level playing field for both 

government owned stations and privately owned stations in their crucial mandate of using 
broadcasting to promote development and the rule of law. 

The inauguration or establishing of NBC led to the approval or the first set of private broadcasting 

services. With fifteen open terrestrial television stations, 13 cable TV licenses and 2 radio stations. 

Among the early entrants to the industry are clapperboard TV, Minaj TV, Channels TV, DBN and AIT. 

Today there are well over 350 broadcast stations across Nigeria and there are still more in the 
offing. 

GAINS OF DEREGULATION 

Quarmayne (1997) states that, the catalogue of objectives to be pursued by deregulated broadcasting in  

Africa must necessarily start with the development, nurturing and maintenance of democracy. He 

believes that it is only through the building of solid democratic processes in al l spheres of societal 

activity that optimum results may be achieved towards the other goals of social, economic and cultural 

development. To him the ultimate function of a deregulated broadcast scope is in the production, 

distribution and utilization of large volumes of radio and television programmes on different levels, the 

most Important of which is the rural area. The broadcaster, he recommends, can use the flexibility 

gained from deregulation especially of operating small radio and television stations to address tailor  

made programmes to audiences of any size. Additionally, programmes may be produced specifically to 

allow audience listener participation which also promotes democratic principles through active 
participation.  

For the City dweller the greatest asset provided by deregulation of broadcasting is that there are many 

voices on air, and this provides a variety of choices, and entertainment: religious, political, economic 

and social for the audiences. Quarmanye (1997) also notes that independent city based radio and the 

television stations are also best placed to serve as the watchdog of the media, which entrenches the 

paint that the media must hold governments accountable to the people. This also provides a variety of 

viewpoints and a variety of continuing education required by all Citizens to participate in the democratic 
process. 

Unfortunately, deregulation may have also aggravated an explosion of foreign Content, as Well.  

Quarmanye (1997) notes that, ' except for a few, the Character of the emerging stations do not support 

the common national Objective of using radio for the rebuilding of democracy in Africa; for the 

improvement of the lives of the African people. According to him," since the deregulation has already 

resulted in the increase of the number of radio and television stations and will lead to further increases 

in the future, deregulation has in effect, become a major instrument for the promotion of the 
importation of foreign radio and television programmes into African countries.'  

 



THE BROADCASTING CODE AS INSTRUMENT FOR DEREGULATION 

Dokpesi (2002) recounts that, perhaps the greatest vindication for the proponents of deregulation is the 

success recorded so far by private stations in complying with the provisions of the National Broadcasting 

Code introduced on the 8th December, 1993, as they relate to professionalism, national cohesion, 

national security, respect for human dignity, family values, religious and communal sensibilities as we ll 
as abstinence from inciting broadcast.  

The broadcast code entrenches the "fairness principle" as the core of  its philosophy, whilst facilitating a  

free and market driven broadcast environment, it strongly provides for the rights of all groups and 

classes of the Nigerian society. To this end, it makes for the economic, technological, professional, 

cultural, political social and other objectives of broadcasting in Nigeria. The cultural objective being to 

promote programmes that seeks to identify and promote Nigeria's diverse culture. Also to develop, and 

promote the application of indigenous aesthetic values. It seeks also to foster generally acceptable 
moral, ennobling and spiritual values.  

The economic objective seeks to build a united, strong and self-reliant nation, a just and egalitarian 
society. Also a great and dynamic economy, a land of bright and full opportunities for all citizens.  

The social objective is to promote generally acceptable social values and norms, especially civic and  

social responsibilities, promote the acquisition or pursuit of knowledge. It seeks also to disseminate 

impartial news and opinions, in a manner encouraging and meaningful. And articulate dialogue and 

discussion of issues of public interest. It seeks also to promote the physical, mental and social well-being 

of the people, to foster the spirit of self-discipline; self-sacrifice and encourage respect for the dignity of 

man.  

The Code provides guiding rules and regulation for operators of the broadcasting industry in Nigeria 

which is broken into 5 chapters, which broadly treat issues of programming standards, licensing, news, 
sports, community broadcasting and advertising.  

     CONCLUSION 

The deregulation of the industry has indeed opened up the industry in Nigeria; it has also provided 

ample opportunities for pluralism of views and options of choices. The deregulation of the industry has 

also provided platforms for political communication and voter awareness and these are no doubt great 
advantages for the society.  
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